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A 2007 Omega Flex product guide shows a previous ver- 


sion of the company’s TracPipe gas tubing, which has 
faced more than 50 product-liability lawsuits. 


Incentivizing 
startups 


Proposed program waives 
government fees, red tape 


By Brad Kane 


bkane@HartfordBusiness.com 


s the General Assembly heads into 
A the second half of its 2015 legislative 

session, lawmakers are pushing a 
$34 million program that would enable 
startups to forgo filing state and local gov- 
ernment paperwork, along with all associ- 
ated fees. 

The Entrepre- 
neur Learner’s 
Permit program 
allows owners 
and executives of 
qualifying small 
businesses for two 
years to waive any 
state or municipal 
filing, licensing, or 
permitting and the 
fees associated 
with starting anew company. The bill, orig- 
inally authored by State Sen. Scott Frantz 
(R-Greenwich), has unanimously been 
approved by the legislature’s Commerce 





Sen. Scott Frantz 
(R-Greenwich) 


Continued on page 16 
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Omega Flex fends off 





By Matt Pilon 


mpilon@HartfordBusiness.com 


ith its core manufacturing opera- 
W tion in Pennsylvania and its corpo- 

rate headquarters tucked away in 
a Middletown office building, Omega Flex 
might not be a household name in the central 
Connecticut business community. 

But the  gas-piping manufacturer’s 
attorneys have been a common presence in 
courtrooms in Connecticut and across the 
country. The 140-employee company has been 
sued more than 50 times in federal court over 
the past six years for product liability and neg- 
ligence, according to an analysis of legal filings 
by the Hartford Business Journal. 





SILVERSUNAMI 


big insurers’ lawsuits 


The complaints allege that a now-discon- 
tinued version of Omega Flex’s flexible gas 
piping, TracPipe, was responsible for light- 
ning-strike related house fires, or that the 
product created such an increased likelihood 
of harm that homeowners deserved damages 
under negligence and liability laws. 

Omega Flex, which has settled more than 
half of the suits privately, insists that its piping 
— used to transport natural gas to home appli- 
ances and heating systems — is not to blame 
for fires and is not uniquely susceptible to light- 
ning damage. Not a single fatality has been 
linked to the product, the company contends. 

In lawsuits that have made it to judgment, 


Continued on page 16 
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Part Il of Hartford Business Journal’s examination of an 
aging Connecticut explores the evolution of some non- 
and for-profit second-career and flexible-work programs 
that are enticing seniors to broaden and share their skills 
and stay engaged. See PG. 14 
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Millennial Entrepreneur 


Find out how Derrick Gibbs Jr. went from selling life 
insurance and copy machines to leading a $5 
million, and growing, homecare and behavioral 
health services company. PG. 3 





Changing Paradigm 


Hartford Healthcare is testing a new model of 
primary care that aims to reduce costs and keep 
people healthier. PG. 5 
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SHOULD BE YOUR CHOICE. 


JUST BECAUSE YOU’VE BEEN SWITCHED 
TO FRONTIER DOESN’T MEAN 
YOU NEED TO STAY WITH THEM. 


Choose Comcast Business Internet and enjoy business-grade 
solutions to help you stay competitive in today’s marketplace. 
b (eo) 0 ets] ai=>.4 01-1018 


¢« Consistent, reliable soeed even during peak hours — up to 150 Mbps 
The fastest WiFi with the most coverage for your business 


Access to millions of WiFi hotspots nationwide — so you 
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Dedicated, trained business experts who can 
assist you — 24/7 


CHOOSE COMCAST BUSINESS. 


CALL (877) 589-8810 TODAY. 


BUILT FOR BUSINESS" 


Restrictions apply. Not available in all areas. WiFi claim based on September 2014 study by Allion Test Labs, Inc. Actual speeds vary and are not guaranteed. 
WiFi hotspots available with Deluxe Internet and above. Hotspots available in select areas. Call for details. © 2015 Comcast. All rights reserved. 
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FACES OF BUSINESS 


As CT ages, Gibbs 
sees opportunity in 
homecare industry 


By Stan Simpson 
tage two, Derrick Gibbs Jr. wanted to be 
A a doctor. As he got older, he wanted to be 
anurse. The desire to serve grew stron- 

ger as his life evolved. 

Gibbs performed 
church missionary 
work in Puerto Rico 
at 14; earned certifi- 
cations to become a 
lifeguard, medical 
response techni- 
cian and a volunteer 
firefighter. He also 
worked as an execu- 
tive with the Boy 
Scouts. 

It’s no surprise that Gibbs these days runs a 
business whose goal is to help others in need. 

CHANGEInc is a Middletown-based compa- 
ny that provides homecare and behavioral health 
services to the elderly and mentally ill. When it 
opened in 2009 there were few employees, basi- 
cally Gibbs, who served as executive director, 
and a couple of assistants. Annual revenue was 
about $70,000. Today, 
CHANGEInc has a 
new  3,000-square- 
foot headquarters on 
South Main Street. 
There are 25 full- 
time employees and 
about 225 part-timers. 
Annual revenue is $5 
million. Gibbs believes 
the growth potential 
could eventually be 
$20 million. 

“There are quite 
a few people in Con- 
necticut nursing 
homes who don't meet 
that level of care — 
and don’t really need to be there,” said Gibbs, 28, 
as he talked to the Hartford Business Journal in 
his office’s conference room. “In this particular 
industry, alot of nursing homes are closing; some 
are over occupied.” 

Gibbs said a 2009 study showed there were 
7,000 people in Connecticut nursing homes that 
didn’t need to be there. “They could be back 





Stan Simpson 


> ‘There are quite a few 
people in Connecticut 
nursing homes who don’t 
meet that level of care — 
and don’t really need 
to be there.’ 


Derrick Gibbs Jr., executive 
director, CHANGEInc 





home and getting the 
services at their home. 
And we've proven that 
day in and day out,” he 
said. 

The business relies 
heavily on referrals 
for elderly residents 
in need of at-home 
services, such as meal 
preparation, gro- 
cery shopping, doc- 
tor’s appointments, 
bathing, reminders 
about taking medi- 
cine and those who 
need 24-hour home 
care. Medicaid, for 
the most part, pays 
CHANGEInc for its 
services. 

Connecticut has 
an emerging senior 
population; services 
for the elderly are a 
growth market. Most 


of Gibbs’ 200 clients are women. 

“I think we're bringing a huge value to the 
community,” he said. “Ninety-five percent of the 
clients we’re serving are individuals on Med- 
icaid. These are individuals who are over 65 
and many times are impoverished. These are 
people that don’t have the means. One of the 
biggest areas where we are making a difference 


is with people who have been institutionalized. 
We are much more cost effective in terms of 
quality of life.” 

Gibbs — a Hartford native, raised in East 
Hartford — is a 2008 graduate of Eastern Con- 
necticut State University, where he majored 
in business. He also once sold life insurance 
and copy machines. He believes his diverse 
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background in community service and sales 
allowed him to apply the skills needed to be a 
healthcare entrepreneur. As an executive with 
the Middlesex County Boy Scouts, he learned 
about organizational structure and leadership. 
As a salesman, he knew the importance of 
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interpersonal skills, assessing needs and clos- 
ing deals. 

Of the 25 full-time employees, seven are field 
managers, each of whom manages a county. The 
field managers are required to live in the county 
in which they work, a strategy Gibbs borrowed 
from the Boy Scouts because it makes the man- 
agers better connected to the region they serve. 

Opening a new business can be a daunt- 
ing task especially if you have never run one 
before. As a manager, Gibbs has learned the 
importance of hiring strong leaders and giv- 
ing “them breathing room.” He concedes that 
he has to fight a tendency to micromanage. 
As the owner and executive director, he fully 
understands that he is ultimately accountable 
for the success (or failure) of his business. 

“I want to be involved as much as pos- 
sible,” Gibbs said. “This is my organization.” 

CHANGEInc — the name inspired by the 
election of President Obama in 2008 and his 
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message to “be the change you wish to see” 
— is looking to expand in the next few years 
and recently opened an office in New London. 

Gibbs is staying true to the business 
plan he drafted in 2008, the year before he 
received a startup loan from the Hartford 
Economic Development Corp. (HEDCO). Asa 
kid, he loved being of service to others. It was 
spirit shaped, in part, by his uncle Rev. Don- 
ald Steinle, who once served as the executive 
director of a nonprofit organization. 

“I wanted to find something that was simi- 
lar to what I enjoyed doing,” Gibbs recalled. 

No, he never became a doctor or anurse. He 
does, however, work with them regularly. Hf 





Stan Simpson is host of “The Stan Simpson 
Show”, which airs Saturday, 5:30 a.m., on 
Fox CT and online at FoxCt.com/stan. Youcan 
send suggestions for the “Faces in Business” 
column to stanstmpson@comcast.net. 
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Gibbs’ CHANGEInc recently opened a new location in 
New London. 
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Know someone young, 
energetic and successtul! 


Nominate him or her for the 
Hartford Business Journal's 2015 


40 UNDER FORTY AWARDS! 


We're looking for candidates who share a commitment to business 
growth, personal excellence and deep community involvement. 
The people who are shaping the future of Greater Hartford. 





Nominate yourself — or someone you know! 
Go to www.HartfordBusiness.com and click on the “Our Events” tab. 


Nomination deadline is May 26, 2015 


Winners will be recognized in a special Issue of the Hartford 


Business Journal publishing on July 20, and at an awards event 


on September 30 at the Connecticut Convention Center! 


A candidate: 


¢Must work in the Greater 
Hartford area 


¢ May be self-nominated or 
nominated by someone else 


¢ Should be owner, founder, 
partner, president, CEO, 
CFO, COO, board chairman, 
senior executive or a person 
with significant authority for 
decision-making in a public or 
private company, non-profit or 
government facility 


«Must be under the age of 40 as of 
December 31, 2015 to be eligible 


«Must not be a previous 40 Under 
Forty winner. 


Winners will be profiled in the 
Hartford Business Journal’s July 20, 
2015 edition 
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Health coach Jessica Ramos talks with a Hartford Healthcare employee during a recent primary care visit. 


Hartford Healthcare tests 
new primary care model 


By Matthew Broderick 


Special to the Hartford Business Journal 


hen Isabella Yearwood, a patient 
W care assistant at Hartford Health- 

care, enrolled in the company’s 
new primary care program for employees, 
she expected things might be different. But 
she didn’t think her doctor would be call- 
ing her on a Saturday as a follow up to her 
appointment. “I was very surprised,” said 
Yearwood, whose three children and hus- 
band are also enrolled in HCC’s new pro- 
gram — launched in February — designed 
to transform primary care from a fee-for- 
service transactional model to a more 
holistic patient-centered one. 

The new delivery approach that HCC is 
rolling out to employees is the brainchild of Dr. 
Rushika Fernandopulle, co-founder and CEO 
of lora Health, a Massachusetts-based com- 
pany that —in just four years — has attracted 
more than $35 million in venture capital and 
established 12 practices nationwide. 

Call it primary care 2.0. 

“A lot of people are working to tweak pri- 
mary care,” Fernandopulle said. “We want- 
ed anew model that started from scratch.” 

That has meant creating a much more 
patient-centric practice with a focus on bet- 
ter understanding health goals and obstacles. 
“It’s amore team-based approach,” Fenando- 
pulle explained, “not the traditional hierar- 
chy [of the doctor-patient relationship].” 

In addition to behavioral health special- 
ists and clinical managers in each practice, 
each patient — under Iora’s model — is 
assigned a health coach, a trained profes- 
sional who not only stays with the patient 
throughout the visit to ask questions, but 
can help patients navigate the healthcare 
system and support an individual or fam- 
ily’s health goals. 

While the model places more emphasis 
and time on front-end medical care, Iora’s 
approach has garnered patient satisfaction 
scores — ranging from 85 percent to 90 per- 
cent — that are nearly four times the average 
satisfaction scores for medical practices. “It’s 
about value over volume,” Fernandopulle said. 

And that value is reflected in more than 
satisfaction surveys; it impacts bottom 
lines too. According to a recent Thompson 
Reuters report, $700 billion — one-third of 
healthcare dollars spent in the U.S. each year 
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— is wasted on unnecessary expenditures, 
including medical tests, treatments and the 
overuse of emergency rooms. In fact, of 
the more than $2 trillion spent annually on 
health care in America, the U.S. Department 
of Health and Human Services estimates 
only about 8 percent is spent of primary care. 

“To make health care more efficient, we 
need to look at things differently,” said Dr. 
James Cardon, Hartford Healthcare’s chief 
clinical integration officer, who has been an 
advocate for HHC employees to enroll in the 
new program. To date, nearly 600 employ- 
ees and their families have signed up. “Doc- 
tors love the model because it allows them 
to focus on the bigger patient problems.” 

As the lead physician for the new Iora 
facility for Hartford Healthcare employees, 
Vasanth Kainkaryam said he sees the ben- 
efits of a team-oriented approach to care. 

“With the support team — including the 
health coaches — it allows the doctors and 
nurses the freedom to talk more about a 
patient’s needs,” he said, noting that often 
time, under Iora’s model, medical staff 
holds daily huddles to discuss patients. 
“We're thinking about the patient even 
when we're not seeing them.” 

Kainkaryam points anecdotally to a 
patient he treated who wasn’t taking her 
medication to illustrate the advantages of 
Iora’s brand of primary care. “She never 
had anyone explain to her why taking her 
medication was important and [by having 
a health coach] we were able to address her 
fears,” he said. “And we made a difference.” 

Iora Health’s Fernandopulle said spend- 
ing more time with patients up front helps 
prevent more long-term, costly expenses 
like hospitalizations. He points to com- 
pany metrics that show, for instance, Iora 
patients have reduced high blood pressure- 
related hospital visits by up 40 percent. 

Hartford Healthcare is one of two 
healthcare organizations (along with the 
Leahy Clinic in Boston) trying the new pri- 
mary care model on its employees. 

Cardon said it’s imperative for medical 
groups like his to determine how to deliver 
quality care when and where it’s convenient 
for patients. 

“There’s no new dollars flowing into the 
healthcare system,” he said. “We need more 
innovation and to apply lessons learned to 
deliver better care.” a 
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PDS served in the role of General Contractor for 

the completion of a retail building which features a 
number of businesses and a fast food outlet. The 
design was in keeping with local and residential area. 
Construction included demolition, excavation, concrete, 
structural steel, carpentry, thermal protection, roofing, 
insulation, MEP’s, doors and hardware. 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 


PDS ENGINEERING & 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 


customers on their most 
demanding projects. 
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BY THE NUMBERS 


$99 million 


The money Connecticut received 
from cap-and-trade energy 
auctions from 2005 to 2013, 
according to the Regional 
Greenhouse Gas Initiative. 


$534M 


The size of Hartford Mayor 
Pedro E. Segarra’s proposed 
fiscal year 2016 budget. 


$426,000 


The amount of money Hartford 
could receive annually from the 
state’s admissions tax if 
legislators approve a hotly 
debated bill. 


3,635 


The number of patients enrolled 
in Connecticut’s medical 
marijuana program as of April 
15, which is up from 2,326 
patients in October. 
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A rendering of Mohegan’s proposed “gateway entertainment city” in South Korea. 


TOP STORY 


Mohegan to develop ‘entertainment city’ 
at S. Korea airport 


The Mohegan Tribal Gaming Authority said it has signed an agreement with 
the operator of the 8th busiest airport in the world to develop, build and oper- 
ate a “gateway entertainment city” with a casino, amusement park, concert 
and sports arena, stores, and a private jet terminal for wealthy visitors. 

MTGA and South Korea’s Incheon Airport Corp. said the 800-acre devel- 
opment will be the first of its kind in the world, and would help grow Incheon, 
which serves 45 million passengers a year, into a global megahub. 

MTGA, which operates Mohegan Sun casinos in Connecticut and Penn- 
sylvania and manages an Atlantic City casino, didn’t disclose the value of 
its potential project investment. Its development partner is Miura Holdings 
Asia, which focuses on gaming, hotels and restaurants in the U.S. and Asia. 

Under the memorandum of understanding, Mohegan and Incheon will 
negotiate a conceptual agreement by the end of June and a scope-of-work 
proposal by the end of the year. The development is expected to include 1,000 
hotel rooms, 61,000 square feet of gaming space with 1,500 slot machines and 
290 gaming tables, an indoor-outdoor amusement park, a 20,000-seat arena, and 
retail stores and restaurants. 

The deal is contingent on government and regulatory approvals, including 
MTGA securing a gaming license from the Korean government. 


FINANCE 


Segarra says budget closes gap 
without tax increase, layoffs 


Hartford Mayor Pedro E. Segarra said his proposed fiscal year 2016 budget 
would close a nearly $49 million deficit with a combination of spending cuts, 
debt restructuring and the use of reserves from a board of education health 
benefits trust fund. 

The $534 million budget proposal would hold the city’s property tax rate flat at 
74.29 mills — the highest in the state — and would not require layoffs, the mayor said. 

The budget would also allow for the hiring of 41 public safety employees, the 
required $36 million contribution to the city’s retirement fund, and a flat $284 
million contribution to the city’s public schools. 

Segarra said closing the budget gap could have required raising the mill rate 
by more than 14 mills or eliminating more than 470 fulltime city jobs. 

Instead, the mayor wants to cut departmental budgets by $12.8 million and 
save $12 million through a round of debt restructuring. 

But the mayor’s proposed use of the health benefits trust fund to balance 
the budget drew criticism from School Board Chairman Richard Wareing, who 
said that some of the money in the fund cannot legally be taken by the city 
and insinuated the school board could sue the city, according to the Hartford 
Courant. 


TRANSPORTATION 
Propark to valet at eBay’s base 


Hartford parking-services vendor/investor Propark America won its bid to 
manage valet parking at online auction-house eBay’s California base. 

Propark will serve eBay’s San Jose headquarters for remuneration that 
wasn’t disclosed. 

“Our program will feature our entire suite of Parking Spa amenities, and allow 
people to request vehicles remotely through a mobile app, as well as make res- 
ervations for onsite automobile repair and detailing services,” said Tim Maloney, 
Propark’s executive vice president for national sales. 

In addition to valet parking services and premium amenities, Propark will also 
provide consulting services to eBay for overall transportation needs throughout 
their campus, including both parking and transportation, Maloney said. 
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Propark also handles corporate-valet parking for Google’s Silicon Valley 
headquarters, and for Hines Real Estate in the Houston, Texas, area, Propark 
spokesman Dennis Safford said. 

Separately, Propark’s partner for amassing and operating parking assets, 
Parkit, has formed a joint venture with private realty equity investor Och-Ziff 
Real Estate to scoop up to $500 million in assets nationwide. 

Several unidentified Propark officers are Parkit investors, Parkit said Thursday. 

The venture already has invested in six parking assets worth $82.6 million, a 
portfolio that includes a parking facility at Bradley International Airport; and New 
Haven’s Chapel Square and Riccio Lot facilities, officials said. 

In March 2014, Propark and Parkit announced their partnership to acquire 
parking facilities nationwide. 

Propark owns or operates more than 500 parking facilities in about a dozen states. 


ECONOMIC DEVELOPMENT 
Phil Schonberger dies at 61 


Philip A. Schonberger, who is credited with the vision for downtown Hartford 
redevelopment, died last week. He was 61. 

Schonberger died April 20 of a heart attack at his Old Lyme home. 

Hartford developer-landlord Marc S. Levine said he knew “Phil” — as he 
was largely known to friends and business associates — for 35 years. Levine 
credited Schonberger with encouraging him to get back involved in downtown 
real estate and to relocate his business operations there. 

Levine said he and others appreciated Schonberger for “his creativity and his 
knowledge ... about things that transcended business.” 

“| give him credit for the hotel-conversion idea,” Levine said of his partner- 
ship’s stake in the Brown-Thomson building on Main Street that houses a Resi- 
dence Inn hotel, upper office space and street-level retail. 

Schonberger, too, was the idea spark, Levine said, for converting the former 
Sage-Allen Department Store building next door on Main Street into apartments. 


Colliers buys Madison project manager SBS 


Commercial realty-broker adviser Colliers International says it has acquired 
Madison project-management specialist Strategic Building Solutions. 

Financial terms weren’t disclosed, but SBS Principal Jon Winikur indicated 
that he and other key SBS staff still have equity in their business post-merger. 

Billed as the Northeast’s leader in energy sustainability management, 
commissioning and retro-commissioning services, nearly 20-year-old SBS 
and its offices in Connecticut, Massachusetts, New York, Pennsylvania and 
Washington D.C., were immediately rebranded under the Colliers International 
flag, said Colliers President/USA Craig Robinson, in a statement from Seattle 
headquarters. 

Colliers has offices in Hartford, New Haven and Stamford, where it advises 
commercial real estate buyers and sellers statewide. 


GOVERNMENT & POLITICS 
DRS catches $14M in fraudulent claims 


The Department of Revenue Services has caught $14 million in fraudulent 
2014 tax claims so far, officials announced. 

That’s up from $5.5 million a year ago, DRS said. 

In February, following news of a data breach at health insurer Anthem affecting as 
many as 80 million customers, DRS said it was taking additional steps to verify tax 
returns submitted to the agency. That included sending refund checks to taxpayers’ 
mailing addresses rather than wiring the money to a specified bank account. 

DRS said at the time that it considered less than 1 percent of refunds to be 
questionable. 


Malloy creates climate change council 


On Earth Day last week, Gov. Dannel P. Malloy signed an executive order cre- 
ating a new council to keep Connecticut on pace with its long-term greenhouse 
gas emissions goals. 

In 2008, Connecticut adopted the Global Warming Solutions Act, committing 
the state to reduce greenhouse gas emissions 10 percent by 2020 and then 80 
percent by 2050. Malloy said the state is ahead of its 2020 target. 

The newly established Council on Climate Change will be made up of 15 
members to recommend policies, regulations, and legislative actions that help 
the state achieve its 2050 target. The council will make its first report in January 
and then biannually thereafter. 

The membership will include the commissioners of the Department of En- 
ergy & Environmental Protection, Department of Economic & Community De- 
velopment, Department of Transportation, Department of Administrative Ser- 
vices, Insurance Department, Department of Housing, and the Public Utilities 
Regulatory Authority; the secretary of the Office of Policy & Management; the 
CEO of the Connecticut Green Bank; the executive director of the Connecticut 
Institute for Resilience & Climate Adaptation; Don Strait, president of the Con- 
necticut Fund for the Environment; Lynn Stoddard, director of the Institute for 
Sustainable Energy at Eastern Connecticut State University; John Humphries 
of the Connecticut Roundtable on Climate & Jobs; and two representatives 
from business and industry. 
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ECONOMY & LABOR 
CT’s March job tally grows 


Connecticut added 4,000 more jobs in March, which combined 
with 800 miscounted jobs from February, left its jobless rate un- 
changed but pushed the state’s roster of working residents back 
closer to its pre-Great Recession peak, the Department of Labor said. 

The state’s nonfarm payroll rose less than 1 percent last month 
to 1,686,700, keeping the March unemployment rate at 6.4 per- 
cent, same as February. 

The department revised downward its February job-loss tally to 
2,900 from 3,700, saying they had been miscast. 

Since March 2014, Connecticut has regained 27,100 jobs, put- 
ting its post-recession jobs recovery at 92,700, or 78 percent of 
the 119,000 seasonally adjusted nonfarm jobs lost from March 
2008 to February 2010, the agency said. 


HEALTH CARE & INSURANCE 
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Marijuana patient rolls growing 


The number of patients registered in the state’s medical mari- 
juana program has grown by more than half over the last six 
months, the Department of Consumer Protection said last week. 

Registered patients numbered 3,635 as of April 15, DCP said. 

That’s up from 2,326 from Oct. 15 — when the state’s six dis- 
pensaries had been open for less than one month. 

Fairfield County has the most registered patients, 884, while 
Hartford County is close behind at 744. 
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REAL ESTATE 
March good to area house sales, prices 


Hartford area house sales and prices rose in March, Realtors said. 

Single-family closings hit 639 last month, up 2 percent from 
627 units sold in March 2014, according to the Greater Hartford 
Association of Realtors. Prices rose 5 percent to $207,500 in 
March vs. $198,000 a year ago. 

So far this year, though, house sales are flat at 1,676 units 
sold vs. 1,690 sold through the first three months of 2014, the 
association said. 

March condominium sales climbed 9 percent to 164 units vs. 
151 units sold the same month last year, Realtors said. However, 
condo prices were hard hit, plummeting 13 percent to a median 
$139,500 vs. $160,400 a year earlier. 

Association CEO Jeff Arakelian said the data show closed sales 
may finally have caught up with the previously burgeoning pipe- 
line of houses under contract but not yet closed. 


ENERGY & UTILITIES 
Comcast flips switch on Berlin fuel cell 


Comcast Cable last week turned on the 400-kilowatt fuel cell at 
its Western New England Regional headquarters in Berlin, cover- 
ing 80 percent of the facility’s entire electricity load. 

The fuel cell was provided by California-based Bloom Energy 
and will produce 3 million kilowatt hours of electricity annually, 
offsetting the 80,000-square-foot facility’s carbon emissions by 
the equivalent of taking 185 cars off the road. The ceremony last 
week was timed to coincide with Earth Day. 

The building is the master facility for receiving and process- 
ing television signals for distribution on the Comcast network. It 
houses 450 employees. 

Bloom Energy is a direct competitor to Connecticut's two fuel 
cell companies: FuelCell Energy in Danbury and Doosan Fuel Cell 
in South Windsor. 





WHAT’S AHEAD: 


5/4 Focus: Commercial Real Estate 
The List: Commercial Property Sales 


Nonprofit Profile: American School 
for the Deaf 


CALENDAR 
TUESDAY, MAY, 12 


CT Tourism Conference 


The Connecticut Office of Tourism (COT) 
will bring together tourism and cultural 
professionals from across a wide array of 
industry sectors for a tourism conference 
on May 12, at the Connecticut Convention 
Center in Hartford. 





The conference, which runs from 8.m. 

to 5 p.m. will feature an address by Gov. 
Dannel P. Malloy, along with a special 
report on the results of the Connecticut 
“Still Revolutionary” integrated marketing 
campaign and a preview of the spring and summer campaign. 


The keynote speaker for this year’s conference is Peter Yesawich. As 

vice chairman of MMGY Global, a travel marketing, advertising and public 
relations agency, Yesawich is one of the most respected sources of insights 
on the emerging habits, preferences and intentions of American travelers. 


For more information contact: Kristen Morea FleishmandHillard, 
212.453.2394, kristen.morea@fleishman.com. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘THE AGENDA.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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vate and public colleges ramp up investment in online education. 


Charter Oak State College President Ed Klonoski congratulates a 2014 graduate. Charter Oak faces increased competition as more traditional pri- 


As college enrollments slow, 
online education 
competition heats up 


By Matthew Broderick 
Special to the Hartford Business Journal 
s president of Connecticut’s only public online col- 
A lege, Ed Klonoski thinks a lot of about numbers 
— enrollment figures, costs and demographics. 

“The number of 18-year-olds in Connecticut — the tra- 
ditional college student — is declining by 1.8 percent per 
year,” explained Klonoski, who heads Charter Oak State 
College. In contrast, he noted, nearly 40 percent of higher 
education students — roughly 20 million people nation- 
wide — are over age 24 and going to school part time. 

That demographic shift is helping institutions like 
Charter Oak, as online courses typically have greater 
appeal among older students who often balance work, 
family obligations and education. While many state col- 
leges are confronting declining or stagnant enrollment, 
schools offering a broader array of online education are 
coping better. The trend is also forcing traditional col- 
leges to increase their investment in online offerings. 

A primary target for Charter Oak has been adults 
who have earned college credits, but not yet completed 
their degree. 

“We offer great flexibility to transfer credits, which 
makes it easier for adults to earn a degree,” Klonoski 
said. He noted, for instance, that students can get credit 
for job-based training. 

That has not only attracted the attention of Con- 
necticut’s employers — who have a vested interest in 
continuing to develop the skills of their employees — 
but also policymakers, including Gov. Dannel P. Malloy, 
who introduced a $6 million program last June — Go 
Back to Get Ahead — to incent adult learners with some 
college experience to complete their degree. 

The program, which ran through the spring semes- 
ter of this year, produced some strong results, Klonoski 
said. It helped Charter Oak enroll 400 new students. 

Overall, online learning increased by 3.7 percent — 
about 5.3 million students — last year, according to 2014 
research by Babson Survey Research Group, which has 
tracked online learning in the U.S. for the past 12 years. 
That’s the slowest year-over-year increase in a decade, 
but the report notes that over that time period online 
enrollment growth far exceeded that of overall higher 
education. 

In fact, the study found that 70.8 percent of academic 


8 Hartrorp Business Journal ®@ April 27, 2015 


leaders reported e-learning as a critical component of 
their institution’s long-term strategy and nearly three in 
four said online learning was the same as, or superior 
to, face-to-face instruction. 

Those numbers don’t surprise Veronica Montalvo, 
senior vice president of the Online Institute at Water- 
bury-based Post University, which has more than 7,000 
students studying online during the year. The school, 
which offers 22 graduate, 43 undergraduate and 12 
graduate certificate programs, provides 100 percent of 
its accelerated learning curriculum online, but has also 
seen roughly 20 percent of its main campus students 
enroll in an online course. 

Montalvo dispels the misconception that online 
courses are easier. “In fact, theyre rigorous and 
demanding, requiring students to be self-disciplined,” 
she said. “There’s no such thing as sitting in the back 
row; grades are heavily weighted on personal participa- 
tion and contribution in the virtual world.” 

While she acknowledges one of the biggest chal- 
lenges in online education is adapting to the different 
needs and learning styles of each student, Montalvo 
says a bigger issue has been the evolution of online 
learning among traditional private and public institu- 
tions, which have seen the sharpest increase in online 
education, creating more competition. 

The University of Hartford, for example, has seen 
steady growth since online learning was introduced to 
its MBA students in 2008, said RJ McGivney, the private 
school’s assistant provost for online learning. 

“We’ve seen about 25 percent annual growth since 
2012 among that degree track,” he said. “Nearly 70 per- 
cent of our MBA students take courses online.” 

UHart now offers more than 60 courses online and — 
like Charter Oak — offers a customizable degree in gen- 
eral studies designed for adult learners with some college 
credits. And the university continues to incorporate new 
online programs geared towards professional develop- 
ment, including master’s degrees in taxation and special 
education planned for the fall of 2015. 

While the explosion of online learning opportuni- 
ties presents challenges to a dedicated online school 
like Charter Oak, Klonoski’s institution has a sizeable 
advantage in one important area: cost. “I had one fam- 
ily that was able to educate all five children through 
Charter Oak for less than $60,000 total,” he said. a 
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Q&A 


As retirement nears, 
Trotman Reid reflects 
on USJ’s growth, future 


Q&A talks with Pamela Trotman 
Reid, who will retire as president 
of the University of St. Joseph at 
the end of this academic year. 


Reflecting on your 

seven years as USJ 
m@ president what have 
been your most important 
accomplishments? 

A: Moving to University sta- 
tus and launching the School of 
Pharmacy are two of the achieve- 
ments that I am most 
proud of, but I am 
also very pleased to 
have helped raise the 
visibility of the Uni- 
versity of St. Joseph 
in the community. 

I think now more 
than before we are 








not relevant, or that they have 
become less relevant to success. 

Every employer, every cor- 
porate and community leader, 
when asked, indicates that they 
are looking for problem solvers, 
creative thinkers, people who 
can speak and write clearly. 

These are the characteris- 
tics built into the liberal arts 
disciplines. 

Yes, our society increasingly 
values specific technical skills, 
especially in the sci- 
ences, but unless 
these are combined 
with an understand- 
ing of culture, his- 
tory and community, 
the skills by them- 
selves are limited in 
value. 


top of mind when Ss The challenge for 
people in the Greater the future of higher 
Hartford area think PAMELA education is to assist 
of universities con- TROTMAN students and all citi- 
tributing to our com- REID zens to recognize the 
munity well-being, eects many ways we use 
: liberal arts to create 

Q: What’s the President, value in our everyday 
biggest opportu- University of family and work life. 

St. Joseph 


nity the University 
of St. Joseph has in 
front of it the next 
few years? What’s the biggest 
challenge? 

A: Training healthcare provid- 
ers is clearly the greatest opportu- 
nity and also one of the greatest 
community needs. As we recog- 
nize the challenges of autism, USJ 
can help to meet the need through 
our innovative Center for Applied 
Research and Education. 

The Center combines edu- 
cating teachers with expanded 
service to families of children 
with disabilities. Additionally, 
the research in our Institute for 
Autism positions USJ to develop 
innovative strategies and Services 
for families and service providers. 

Our biggest challenge is to 
identify educational niches that 
students want and the commu- 
nity needs. 

For example, we are develop- 
ing a criminal justice program 
that will focus on restorative jus- 
tice to develop professionals who 
have the highest integrity and 
will bring communities together. 


Q: There has been lots of 
talk in recent years question- 
ing the relevance of liberal 
arts colleges as the economy 
increasingly requires students 
with science, technology, math, 
and engineering backgrounds. 
How do liberal arts schools 
stay relevant in the years and 
decades ahead? 

A: Actually, I don’t accept the 
premise that the liberal arts are 


Q: You’ve been 

a big Hartford 

booster over the years includ- 

ing sitting on the board of 

Capital Region Development 

Authority. Will USJ increase 
its presence in the city? 

A: The University of St. Joseph 
has always contributed to the 
development of Hartford through 
a variety of service activities. I 
have felt very privileged to add 
to their service through CRDA 
and the MetroHartford Alliance. 

We are excited by Gov. Mal- 
loy’s development plans for the 
city, especially his focus on early 
childhood education. We see the 
city in a growth mode and con- 
sider the opportunities for the 
future exceptionally positive. 

In fact, USJ already has plans 
to expand our graduate health 
programs in downtown Hart- 
ford, so you can definitely expect 
to see our presence continue and 
STOW. 


Q: So what do you plan to 
do after retirement? Will you 
still live in Connecticut? 

A: In July I will be joining 
my husband in Detroit; he is 
very happy that he can stop his 
commuting. 

We plan to spend more time 
visiting our children and grand- 
children who live in St. Louis and 
San Francisco. Additionally, Ialso 
have several projects that have 
been on hold, including mentor- 
ing others who wish to build their 
leadership skills. | 
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THE LIST 


Fall 2014 Percent Undergraduate Tuition & fees Undergraduate 
undergraduate from tuition & fees percent room & President and Year 
Rank Company enrollment (1) Conn. 2014-2015 change board Degrees offered Title founded 
University of Connecticut 
4 115 N. Eagleville Rd., Storrs, CT 06269 22,973 79% SBS a ets DND STE O Mm Pritt Gv am creed etd a 
860-486-2000; www.uconn.edu ie 
Post University 
800 Country Club Rd., P.O. Box 2540, Waterbury, é Varies by program; $875 per credit ; 
2 oo 13,126 22% er day vorer cai or Onin 0 $10,500 A,B,C, M Don Mroz President 1890 
800-345-2562; www.post.edu 
Central Connecticut State University Tes ler 
3 1615 Stanley St., New Britain, CT 06050 9,871 96% $9,300 4.8% $11,134 B,C, D, M, PB, SYC President 1849 
860-832-2278; www.ccsu.edu 
Southern Connecticut State University $9,157 (in-state) Rane Pauazian 
4. 501 Crescent St., New Haven, CT 06515 8,133 96% $20,892 (out-of-state) DND $11,334 B, D, M, SYC Sracient 1893 
203-392-5240; www.southernct.edu 
Quinnipiac University Jonniahe 
5 275 Mt. Carmel Ave., Hamden, CT 06518 6,450 23% $40,670 3.4% $14,490 B,D, M eae 1929 
203-582-8200; www.quinnipiac.edu 
Yale University PaiarSalove 
6 New Haven, CT 06520 5,453 6% $45,800 4.0% $14,000 B,C,D,M eae 1701 
203-432-4771; www. yale.edu 
Western Connecticut State University 
7 181 White St., Danbury, CT 06810 5,442 90% SED abate DND DND A, B,D, M coes miter oes 
203-837-9000; www.wcsu.edu ‘ 
University of Hartford 
8 200 Bloomfield Ave., West Hartford, CT 06117 5,180 51% $35,444 6.0% io eee eee eee 
860-768-4100; www.hartford.edu 
University of New Haven 
Q 300 Boston Post Rd., West Haven, CT 06516 5,048 39% $34,630 DND $14,410 A,B, C Seve ee an 7ic20 
203-932-7000; www.newhaven.edu 
Sacred Heart University 
A O 5151 Park Ave., Fairfield, CT 06825 4,997 36% $35,750 2.0% $13,514 AB Bee da 1963 
203-371-7999; www.sacredheart.edu P 
Eastern Connecticut State University 
A 4 83 Windham St., Willimantic, CT 06226 4,395 (2) 95% Rca) 2.0% $11,208 A,B, M pecs 1889 
860-465-5292; www.easternct.edu i 
Fairfield University B, M, D (Nursing Scitrew von AEX 
A 2 1073 N. Benson Rd., Fairfield, CT 06824 3,982 32% $43,770 2.0% $13,190 professional Bee ae 1942 
203-254-4000; www. fairfield.edu practice) 
Goodwin College 
A 3 1 Riverside Dr., East Hartford, CT 06118 3,686 97% $19,400 DND DND A,B,C Mark Scheinberg 999 
860-528-4111; www.goodwin.edu 
University of Bridgeport Dental Hygiene, $31,650 Neil Salonen 
AQ 126 Park Ave., Bridgeport, CT 08604 3,021 54% other undergraduate, $27,900 2.9% $12,710 A, B, D, M, SYC diets 1927 
203-576-4000; www.bridgeport.edu fees $2,020 
Wesleyan University Michael Roth 
A 5 70 Wyllys Ave., Middletown, CT 06459 2,928 8% $48,974 4.3% $13,504 B, D, M, M.Phil trl 1831 
860-685-2000; www.wesleyan.edu 
Trinity College Joanne Berger- 
A 6 300 Summit St., Hartford, CT 06106 2,255 16% $49,056 3.3% $12,700 B,M Sweeney President 1829 
860-297-2151; www.trincoll.edu y 
Student Services fee $184 per 
Charter Oak State College semester; three semesters per gel = 
A (7 25PaulJ. Manafort Dr., New Britain, CT 06053 1,929 78% see eet ree 2.0% DND (3) A,B Sones sere 
860-515-3800; www.charteroak.edu P det a aneligiell Utege ae 
Charter Oak online courses); cost per 
credit: $263 
Connecticut College ; 
A & 270 Mohegan Ave., New London, CT 06320 1,893 17% $47,740 3.6% $13,155 B,M ee letra Uo 


Largest Connecticut colleges and universities 


860-447-1911; www.connecticutcollege.edu 


(Ranked by fall 2014 enrollment) 


Source: Individual Schools A = associate's, B = bachelor's, C = certificates, M = master's, D = doctorate, PB = post baccalaureate certificate, SYC = six year certificate, PM = post-master's certificate, M.Phil = master's of philosophy, FP = first professional, EP = educator 
preparation og Notes: DND = Did not disclose. This list does not include state community colleges. 


(1) Represents 


ull-time and part-time students. 


(2) Full-time. 
(3) Not applicable. Online college. 


=—vomplled: by Roger Magnus: To view the full list, please visit HartfordBusiness.com 
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STRATEGI 


ADVOCACY WRITING | CONTENT DEVELOPMENT | MEDIA RELATIONS 
CRISIS COMMUNICATIONS | PROJECT MANAGEMENT 


860.729.3021 
info@express-strategies.com 


www.express-strategies.com 
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Quality Construction + 
Butler Manufacturing = 


Repeat Customers 


270 227-235 Federal Road, Brookfield, CT 
2002 | 33,000 sq ft 2014 | 25,000 sq ft 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS e DESIGNERS * CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 





Switch to Fro 
Business Edge. 


| = AND MAKE YOUR NETWORK AS RELIABLE! 


AS YOU NEED IT TO BE. 


a e 
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BUSINESS EDGE” 


Total Reliability is having a provider that’s working whenever you 
are. It's having a plan that helps you work faster and more efficiently. 
That's what Frontier Business Edge brings to your business. 


BE Confident 


s 24/7 tech support 


# 100% U.S.-based 
workforce 


BE Connected 


#» Advanced data, 
voice and video 
solutions 


BE Everywhere 


=» Seamless Cloud 
access 


= State-of-the art 


= Wi-Fi networking network 


1.800.935.8375 | frontier.com/businessedge 


BE innovative. 


OVA0 Roms mi colait(—1am Xo)anlanlelal(er-1alola-m Oxo) a ofele-halolap 


ROP_E_HBJ_040615 
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Q&A 


Jr. Achievement aims to 
double its student outreach 


Q&A talks about Junior Achievement of 


Southwest New England’s growth ambi- 
tions with Jeremy Race, the nonprofit’s 
chief operating officer. 


What’s new with 

Junior Achieve- 

m@ ment? How has pri- 

vate sector support been in 
recent years? 

A: Overall, our organization 
has grown tremendously thanks 
to our donors and volunteers. 
Our funding base has increased 
from $1 million less than 10 
years ago to nearly $2 million 
this fiscal year, allowing us to 
strategically grow our staff to 
now 16 employees and develop 
systems to ensure our sustain- 
ability for years to come. We also 
have a solid group of dedicated 
volunteers who have helped 
maintain our student numbers 
(roughly 32,000 


to 89,000 over they JA has launched an 
initiative to partner with 
more manufacturers and 
businesses ... to keep 
our most-talented young *°Ps_ Show youns 
people in Connecticut. 


past few years) as 
we developed and 
piloted new, inten- 
sive programming. 


Q: What are 
some of your 
new programs? 

A: In recent 
years, we have 
developed three 
new intensive 
programs for high school students: 

e JA Global Connection — a two-year stu- 
dent exchange with JA China that teaches 
young people about innovation, entrepre- 
neurship and global trade, while also pro- 
viding a cultural exploration for both U.S. 
and Chinese students. 

eJA Entrepreneurial Academy — a 
15-week afterschool program that brings 
together students from both urban and 
suburban schools to develop, create and 
operate an actual business. 

eJA Career Connections for Young 
Women, developed in collaboration with 
Junior League of Hartford — a 10-week 
afterschool program that allows young 
women to explore careers that are his- 
torically more male-dominated. 


Q: You mentioned that one of your 
goals is to reach more students with 
your various programs and services. 
How many students do you currently 
reach? What’s the goal/target? 

A: This year we will reach about 400 stu- 
dents through the programs mentioned above, 
in addition to job shadows, student confer- 
ences and other special programs. However, 
we are serving close to 36,000 students (kin- 
dergarten through high school) annually with 
our core in-school programming. Though this 
sounds like a big number, it represents only 8 
percent of the student population in our ser- 
vice area SO we are aiming to have an even 
deeper impact in Connecticut schools. 

As we think about the future, we are ask- 
ing ourselves questions like, ‘How many stu- 
dents could we potentially serve in 10 years 
— 60,000? 75,000? What do we need to do as 





Chief operating 
officer, Junior 

Achievement of 
Southwest New 
England 


an organization to get there? And what kind of 
support would we need from the community 


to achieve those goals?’ 


We have a dedicated board of 
directors who are committed to 
ensuring our growth and sustain- 
ability as we embark on an effort 
to impact the lives of significantly 
more young people over the next 
decade. We are all confident that 
with the appropriate levels of finan- 
cial and volunteer support, the sky 
is the limit to where we can go as an 
organization. 


Q: What is Junior Achieve- 
ment doing to help Connecti- 
cut address its future work- 
force shortages? 

A: Connecticut, as we all know, 
has one of the most innovative 
and intelligent workforces in the 
country. But according to numer- 
ous demographic studies, there 
will be a huge short- 
age of qualified work- 
ers over the next 10 
to 20 years, mostly 
because of the skills 
gaps that exist. 

By bringing busi- 
ness volunteers into 
local classrooms, JA 


people the realities 
of the workplace and 
encourages students 
to consider careers 
they may have never considered. JA programs 
show students the value of an education, bridge 
the gap of what they are learning in the class- 
room with the real world, and equip them with 
the skills and tools they need to be more suc- 
cessful in school and their future careers. Spe- 
cifically, JA has launched an initiative to part- 
ner with more manufacturers and businesses 
in other high-demand industries in an effort to 
keep our most-talented young people in Con- 
necticut and address the potential workforce 
shortages that are being forecasted. 


Q: Besides being altruistic, what 
benefits can employers reap by helping 
train/mentor the next generation? 

A: First and foremost, volunteering for 
JA is fun. We've been told hundreds of times 
that happy employees are more productive 
employees. Spending time with young people 
is inspiring and offers a great break from the 
normal day-to-day work responsibilities. 
Many companies also partner with JA to 
encourage team-building, public speaking 
and leadership development for their employ- 
ees. And volunteering for JA also provides 
wonderful branding and community-recog- 
nition opportunities for local companies. 

In order to serve 36,000 students this year, 
JA will need the volunteer support of more 
than 2,000 business and community volun- 
teers. As we look into the future, if we are 
going to expand our impact to reach 60,000 
or 75,000 students, we may need close to 
5,000 volunteers. These are big numbers. We 
hope more businesses and organizations in 
Connecticut will choose to partner with JA 
SO we Can empower more young people to 
own their economic success. i 
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With a worldwide reputation for creating 
new musicals, GOODSPEED INVITES YOU TO 
A PERFORMANCE BY TWO OF OUR MOST 
INTERESTING AND PROMISING ARTISTS. 


Enjoy indie-folk and Americana music as they 


perform selections from their new musicals. 


Sponsorship opportunities available. 
ALL PROCEEDS BENEFIT GOODSPEED’S NEW 
WORKS DEVELOPMENT PROGRAM. 





GOOD SPEED 


MUSICALS 
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| Ben Clark Qt Elizabeth A. Davis 
The Circus in Winter | N . | N | | Y Indian Joe 


MUSIC HALL 


INFINITY MUSIC HALL 
32 FRONT STREET, HARTFORD 


Welcome reception with new Executive Director, 
Michael Gennaro, including cocktails & hors d'oeuvres 


Performances by Ben Clark & Elizabeth A. Davis 


VIP dessert reception with the artists 


TRAVELERS 
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DEAL WATCH 








conversion of the former Spaghetti 
Warehouse restaurant site into new 
offices in the city’s Parkville neighborhood. 

Hands broke ground recently at 45-55 
Bartholomew Ave. to recycle a pair of build- 
ings cleared by the State Historic Preserva- 
tion Council for inclusion on the state regis- 
ter of historic places. 

The approximately $7 million project will 
cover 22,197 square feet on two floors of one 
of the buildings and include 13 apartments, 
plus space for neighborhood services, vol- 
unteer action center, job training, a café, 
staff offices and community-event space. 

Completion is set for late this year. 

Housing Enterprises is the project man- 
ager. Hartford’s Crosskey Architects is the 


designer. Naek Construction is contractor. 
eee 


Ni onprofit Hands On Hartford has begun 


Taymil’s new CT refi 

Massachusetts landlord Taymil Partners 
for the second time ina year refinanced one 
of its Hartford area apartment properties, 
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Hands On Hartford beg 


Stonebridge Apartments in Ellington. 
this one for $3.5 million, financiers say. 

Taymil Stonebridge Portfolio LLC got 
a new mortgage to fund capital improve- 
ments on its 80-unit Stonebridge Apart- 
ments, 159 Pinney St., in Ellington from 
Rhode Island lender Washington Trust, the 
lender says. 

Built in 1980, Stonebridge has one-bed- 
room, garden-style apartments, averaging 
614 square feet apiece. 

The apartment property’s improvements 
will include upgrades to unit interiors and 
common areas and also installed will be 
new windows, sliding doors, appliances 
and countertops, updated roofing and pav- 
ing and enhancements to the buildings 
plumbing and electric. 

Stonebridge is the fifth Taymil property 
that Washington Trust says it has refinanced. 

In March 2014, it refinanced Taymil’s 
72-unit Manchester Green Apartments, 
167 E. Center St., for $3.9 million, also for 









property capital improvements. 

Taymil, based in Framingham, Mass., 
has 10 other Connecticut multifamily prop- 
erties, including Arbor Commons, Pinney 
Brook, all in Ellington; and Fox Hill Com- 
mons in Vernon. Its other apartment hold- 
ings are in Massachusetts, Maine, New 
Hampshire and Rhode Island. 

e@@e0e8 
$1.2M Meriden buy 

Logan Steel recently paid $1.2 million for 
a 166,330-square-foot Meriden manufactur- 
ing-warehouse facility. 

Atlas Container LLC sold the 12.4-acre 
property at 119 Empire Ave., a mile from the 
Berlin Turnpike/Route 5-15, where Logan 
reportedly plans to consolidate this spring 
operations of four of its Meriden-Walling- 
ford area locations. 

Realty broker-adviser Binswanger was 
sole broker in the sale. 

Built in the mid-1960s with additions 
done in the 1990s, the single-story building 
has a wide-open layout, nearly 27-foot ceiling 
heights, heavy power and an active rail spur. 

e@@e0e8 
The Residence bows 

Resident move-in has started now that 
construction is finished on 80 assisted- 
living and memory-care units and facilities 
at The Residence at South Windsor Farms. 

LCB Senior Living LLC, of Norwood, 
Mass., developed the 60,000-square-foot, 
three-story building at 200 Deming St. 


ins $7M work on new offices 


Residents began moving in March 1. 

Congress Building Corp., of Peabody, 
Mass., was the contractor 

e@@e08 
CRI’s Newington space 

Nonprofit Community Residences Inc. 
has leased 25,500 square feet for its corpo- 
rate and administrative offices at 50 Rock- 
well Road, Newington. 

Reno Properties Group LLC was sole 
broker in the lease between tenant and 
landlord 50 Rockwell Road LLC. 

CRI provides the state’s needy residents 
with housing, jobs and foster parent/adop- 
tion services. 

e@@e8e8 
Glastonbury teardown 

A 0.46-acre Glastonbury tract with a 
small house sold recently for $379,000 to 
make way for a new retail site, brokers say. 

Buyer Ron Gattinella acquired 279 Hebron 
Ave. from sellers Edward P. Urbanski Jr.; and 
Francis Ann Juda, seller’s broker Pearce Real 
Estate said. Colliers International represent- 
ed the buyer. 

The owner plans to raze the building to 
prepare the site for anew retail facility, bro- 
kers said. | 
Deal Watch wants to hear from you. 
E-mail it, along with contact information 
to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 


www.hfpg.org 
860-548-1888 


Making the connections 


that change lives. 


For 90 years, the Harttord Foundation for Public Giving 


has helped to create lasting solutions that result in 


vibrant communities throughout the Greater Hartford 


region. Today, we collaborate with donors at every level, 


nonprofits of every kind and community leaders from 


every sector, harnessing the passion and the expertise to 


connect those who want to give with those who can 


make a difference in the lives of others. Join us and 


discover how we are making change for the better by 


working together for good. 





Together for good? 


Hartford Foundation 


FOR PUBLIC GIVING 
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Proud of the role your company plays 
in helping drive CT’s economy? 


Don’t miss your chance to showcase your business 
in this special annual publication! 
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With your Company 
Profile published within 
the magazine, it’s a 
great marketing tool 
for your business! 
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Why weary iS 
better positioned 
than ever before 
for growth 

> State Incentives 

> Educated Workforce 
> Quality of Life 


View the digital edition and more 
at www.DoingBusinessinCT.com 


Extended visibility and 
yearlong presence with 
30,000 copies distributed 
statewide, nationally and 


mG ‘ern at i ional ly! 





mate DoingBusinessinCT.c com 





Why you should 
participate in the 
2015 edition: 





In Print: 


oing Business in Connecticut is an annual 
D glossy four color magazine in print and 
digital format showcasing Connecticut's 
many economic development opportunities, 
and the attributes that make Connecticut a 
special place to work, live and play. 


Doing Business in Connecticut is designed 
to provide government officials, presidents, 
CEOs, owners, and top level executives 

an overview of resources and current 
information. Doing Business in Connecticut 
is the go to tool for our state in 2015. 


Online: www. DoingBusinessinCT.com 


In addition to housing the digital edition, 
this micro-site will be refreshed throughout 
the year with new information. It will be 

a useful extension of the print version to 
extend the reach, audience, and timeliness. 


In Person: June 4th, 2015 


Your participation in the publication 
includes a Special Launch Event 

at the CT Business Expo on June 4, 

2015. Meet n greet with state dignitaries, 
movers n shakers and fellow participating 
companies! 


Sponsorships are industry exclusive so 
that means your business will be noticed 
as a leader. Don't miss out on this chance 
to put your marketing message in front of 
this targeted audience and associate your 
brand with the best of business in CT! 


For sponsorship and 


advertising information including 


company profiles, contact 
Donna Collins, Associate Publisher 
at 860-236-9998 ext. 121. 
Or dcollins@HartfordBusiness.com 


Publication Date: June, 2015 
Reservation Deadline: April 30,2015 
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Leadership Greater Hartford Vice President Dolores “Doe” Hentschel built her career and reputation creating and running college adult continuing-education and nonprofit career-development programs like Third Age. Like many of her peers, 


Hentschel also finds that workplace and community engagement, plus some fun, can make their golden years more fruitful. 


Two nonprofit templates keep CT’s aged engaged 


By Gregory Seay 
gseay@HartfordBusiness.com 
he bubble of Connecticut Baby Boomers 
T closing in on retirement was hot on the lips 
of Hartford region business, nonprofit and 
community leaders as far back as 20 years ago. 
Their brainstorming back then about how 
to cope with a fast-moving train of citizens 
age 50 and older yielded a pair of innovative 
efforts for the dual purpose of harnessing older 
worker's energy, brainpower and wisdom and 
putting them on a track toward healthy aging. 
Encore!Hartford, a partnership involv- 
ing UConn and Leadership Greater Hartford 
already has graduated more than 110 “fel- 
lows” over age 50 who previously were either 
retired or laid off to do paid or volunteer work 
at nonprofits and public agencies. Nine out of 






Steven Elson’s 
rollercoaster career 
journey from for-profit 
to nonprofit wasn’t 
easy, but he says it 
led to fulfillment. ast 
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its 10 graduates are employed, with three out 
of every four working at a nonprofit. 

The other, Third Age, teams participants 
with nonprofits, where they commit to a year- 
long assignment that benefits the agency. 

Both, say the programs’ sponsors, supporters 
and graduates, exem- 
plify | Connecticut’s 
leadership in rethink- 
ing the meaning of 
“retirement.” It also 
highlights, they add, the innovative approaches 
being embraced, first by nonprofits, that could 
provide aroad map for transitioning older work- 
ers that American industries could embrace. 

More than that, observers say, is that 
Boomers who are at or near retirement have 
fresh avenues through which, aside from 
travel or golf, they can seek out altruistic 


Lonnecti 


SILVER 


pursuits that benefit communities at large. 

“There's a stereotype out there — and you 
could call it ageism — that is not looking at the 
assets that seasoned workers bring,’ said David 
Garvey, director of UConn Department of Public 
Policy’s Nonprofit Leadership Program, who has 
researched the man- 
power capacity needs 
of nonprofits. “They 
bring in wisdom, the 
past experience of 
being able to deal with changing situations.” 

Nonprofit Leadership Greater Hartford 
(LGH), which promotes community conver- 
sations around these kinds of topics, was at 
the nexus of discussions about how to serve 
the needs of aging citizens and keep them 
productively engaged through the remainder 
of their “golden years.” 






UNANII 


Ira W. Yellen, a Glastonbury marketing-com- 
munications advisor, sat on the task force that 
met at a Litchfield nunnery in 1997, just as the first 
Boomers were hitting their early 50s, to debate 
the state’s aging issue and plot alternatives. 

It was out of that brainstorming that the 
idea for Third Age and later, Encore!Hartford, 
were an outgrowth, Yellen said. 

What if, those leaders reasoned, older indi- 
viduals’ organizational, analytical, project- 
and people-management skills honed over 
years working in the private sector could be 
readapted for the nonprofit sector, where the 
need for those skills is perpetually great? 

“People said, ‘like that idea’,” Yellen recalled. 

The same year an aging summit drew 300 to 
400 participants, including the American Asso- 
ciation of Retired Persons and other organiza- 
tions focused on aging issues, Yellen said. Late 


Elson’s rocky trek led to job nirvana 


By Gregory Seay 


gseay@HartfordBusiness.com 


p until the Great Recession, Steven 
Elson relished his career in private 


real-estate finance. 

But the loss of his job combined with per- 
sonal circumstances, including along, unfruit- 
ful search for another job at a time when he 
needed one most, led him to deep introspection 
of the contributory value of his skills in devel- 
oping retail shopping centers. 

Afterwards, he emerged with a fresh 
sense of purpose, and, benefitting from 
participation in the Encore!Hartford pro- 
gram, he landed a full-time post analyzing, 





arranging and financing affordable housing 
for anonprofit employer in Fairfield County. 

Elson and past and future graduates of 
Encore! Hartford and arelated initiative, Third 
Age, are poster children, experts say, for the 
realignment now underway in attitudes among 
middle-age and older Americans about a life in 
which career or vocation are dialed back afew 
notches in favor of a “retirement” or lifestyle 
that better balances paid and volunteer work 
with travel and other leisurely pursuits. 

Now 61 and residing in New York state, 
Elson says he has no immediate retirement 
plans, partly because he can’t afford it. But 
also because, he said, for the first time in 
his life, he can see the fruitful impact of his 


hard work on the community, not in fatten- 
ing someone else’s wallet. 

“It was devastating,” Elson said of his 2008 
layoff from a Hartford area realty developer/ 
manager. “I loved the work I was doing. I had 
kids in college. My wife was working. But it’s 
very hard. Your work-life encompasses so 
much of you. Then nobody wants to hire you. 
That’s depressing.” 

After his layoff, Elson says he landed a 
temporary post in the multi-family-hous- 
ing division of the Connecticut Housing 
Finance Authority. Two years later, he was 
unemployed again. This time, though, there 
were no job nibbles to be found. 

But Elson contacted a counselor at 
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By Gregory Seay 


gseay@HartfordBusiness.com 


olores Hentschel is 15 years into her 
I) second act since her retirement from 
academia as an adult educator. 

At 72, Hentschel— or “Doe” as she’s known 
to friends, family and colleagues — also takes 
time out to travel each winter to the Caribbean 
or to visit her Baby-Boomer age children and 
her grandkids, and that’s just fine with her. 

Hentschel says more Americans her age 
— or those who someday will be — ought 
to aspire to move into the next fulfilling 
stages of their lives, whether it’s working 
fewer hours for pay or doing something for 
themselves and/or their communities. 

Aging experts and professionals inside 
and outside the Connecticut and Hartford 
area nonprofit communities say Hentschel 
is typical of a growing cohort of older resi- 
dents who are finding their second, or in 
some cases, third acts. 

Indeed, the term “Third Agers” is asobri- 


quet for this enlightened, energetic corps of 


residents 50 and older for whom retirement 
is not yet a part of their vocabularies. 

“Tm sort of amodel for what it means to 
be an old lady,’ Hentschel said sitting in her 
midtown Hartford office where she works 
at nonprofit Leadership Greater Hartford 
Inc. “If 1 forget about afew aches and pains, 
I feel like ’m in my prime.” 

It’s a sentiment Hentschel shares often 


TV game-show host and news commentator 
Hugh Downs, abig Third Age promoter, spoke. 
Out of that, a concept was born that could 
benefit both older individuals eager to stay 
active and engaged, or even employed, said 
LGH President Ted Carroll. Experts on aging 
point to mounting research showing older 
Americans who engage regularly in mental and 
physical activities are healthier and live longer. 
“Getting them to serve,’ Carroll said, 
“was a way to serve them. The nonprofit 
community loves this, because they’re get- 
ting seasoned talent at a fraction of what this 
talent would command in the marketplace.” 
It took another three years to devise the 
Third Age curricula, which involves weeks- 
long coursework and a year-long fellowship 
inside anonprofit. LGH hired a former UConn 
educator with extensive experience in con- 
tinuing adult education, Dorothy Hentschel, 
to run it. Since then, some 111 Third Age 
pupils have enrolled and graduated into paid 
or volunteer service at area nonprofits. 
Encore!Hartford is patterned on asimilar 


CTWorks, askills-assessment, job-counseling 
center, who insisted he sit down and define his 
life’s passions. He did and was amazed when 
he realized that working to advance the vol- 
ume of affordable housing in Connecticut was 
something that gave him a “psychic charge.” 
Almost right way, the Encore! Hartford 
program hit his radar. He enrolled and was 
accepted. Because he was still unemployed 
at the time, the state picked up his $3,000 
enrollment tab. In March 2013, Elson and 
23 other Connecticut residents were seated 
into the latest training class. All but a cou- 
ple of his Encore classmates still work at 
nonprofits, he and a former classmate say. 
But when time came to choose a non- 
profit where he could do his Encore fellow- 
ship, none fit the bill. So, Elson researched 
and found one that suited his aims and his 
offer to work for free for six weeks. Boston’s 
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with the newly retired or those looking for a 
new start giving back through community- 
focused local, state and regional nonprofit 
agencies and organizations like LGH. 

She is vice president at LGH, where she 
also directs its Third Age initiative and is a 
key liaison to UConn in its Encore!Hartford 
program. ‘Third 
Age targets retir- 
ees who are look- 
ing to be engaged in 
their communities. 
Encore!Hartford is 
aimed at mid- and 
later-career people 
seeking to change 
careers. 

Diagnosed six 
years ago with Par- 
kinson’s disease, Hentschel hasn't let it inter- 
fere with her work schedule, which often aver- 
ages 50 to 55 hours a week. No matter what, 
she makes time, as she did in February, to 
carve out three weeks for herself to sun in the 
Cayman Islands, in her beachfront timeshare. 

“Tm not ready to slow down,’ she said. 
“T feel like I’m still contributing. It surpris- 
es me. People often tell me they see me as 
such a wise person. I don’t think of myself 
as wise. But as long as what I do is valued 
by other people, why should I stop?” 

Coming of age in a male-dominated 
era of the 1960s, Hentschel said she never 
expected to have a career, even with her 





initiative, Encore.org, launched originally 
in 1997 as Civic Ventures by San Francisco 
social entrepreneur Marc Freedman, to har- 
ness and reorient the skills of midlife and 
aging Americans for social good. 

The Hartford variant is one of only a hand- 
ful in the country, but the concept is spread- 
ing, said James Emerman, executive vice 
president of Encore.org. Encore!Hartford, 
according to Encore.org and LGH officials, 
has shared its conceptual blueprint with offi- 
cials at the United Nations and in Spain. 

“We're not the first cohort of people to 
live this long,’ Emerman said of the 78 mil- 
lion Baby Boomers and millions more older 
Americans. “But the size of the cohort of 
Boomers has required society to rethink 
aspects of every piece of our culture.” 

“It’s not surprising,” Emerman said, “that 
as this group has reached the age of retire- 
ment, that we need to be rethinking that 
[retirement] part of our culture as well.” 

Of the two aging-citizen initiatives, 
Encore!Hartford is widely discussed among 


Women’s Institute for Housing and Econom- 
ic Development at the time had asmall office 
in Hartford. Halfway into his stint, the non- 
profit offered him a full-time job. 

Elson’s Encore!Hartford alum Joan 
Barere, a former securities lawyer now a 
strategic planner for Capital Workforce 
Partners in Hartford, said Elson was the 
first in their class to land a nonprofit post. 

Barere said her career shift from the 
for-profit to nonprofit sector has “been very 
rewarding and very appealing” not only 
for her, but her college-age daughter who 
is now considering nonprofits as a career. 

“I feel like by switching careers,” Barere 
said, “I’ve set an example for her about her 
career alternatives for her whole trajectory, 
not just retirement. That really pleases me.” 

Elson said his Encore experience pro- 
vided him a fresh outlook. 





Hentschel: ‘| still feel like I'm contributing’ * 


college degree. She and her college sweet- 
heart married young, and early on she 
stayed home raising their two children. 

Eventually, she went back to school to 
collect her master’s and doctoral degrees. 
But starting her career or running continu- 
ing education programs at various Midwest 
colleges and making her way back eastward, 
Hentschel eventually landed at UConn in 1986. 

But she left in 1995 to join asmaller col- 
lege as vice president. Taking stock of her 
life and after consulting with her financial 
adviser, she made a decision. 

“IT retired, so I could come home and be 
a full-time grandmother,” Hentschel said. It 
lasted only six months, when she was hired 
at LGH to start Third Age. 

She said she believes her past and 
current work and contributions with 
older citizens is a chief reason she was 
elected in 2013 to the International Adult 
and Continuing Education Hall of Fame. 
Meantime, LGH is accepting applications 
for its next Third Age class that will be 
seated this fall. 

Her advice to others at or close to retire- 
ment age who are unsure what they want to 
do next in their lives? 

“I think a lot of it is attitude,” Hentschel 
said. The notion that elders, once they 
reach a certain age, are supposed to stop 
working and go home, is passe, she said. 

“We now know that’s not healthy aging,” 
Hentschel said. a 





Connecticut’s community of older citizens 
and dozens of public and nonprofit agencies 
that exist to serve their needs as well as 
track their progress. 

Third Age seated its first class of 25 enroll- 
ees in 2001. Each year since, a new class of 
two dozen participants reorient their skills to 
the way nonprofits do things. Pupils are com- 
prised of current or retired white- and blue- 
collar workers — many with college degrees, 
others without. 

“They have this common interest to serve,” 
Carroll said. “They may not be financially 
wealthy, but they are financially stable enough 
that they want to learn and connect with other 
people and to serve the community they love.” 

The true appeal of Encore!Hartford and 
Third Age is that they offer work flexibility 
that workplace surveys increasingly show 
are desired by over-50 employees and younger 
Generation Xers and Millennials, Carroll said. 

“The one thing people want is time,” Car- 
roll said. “The most progressive workplaces 
will be the ones that are most flexible.” Hi 


“What the Encore program did for me,” 
Elson said, “was it gave me the traction that 
I couldn't get on my own. It gave me cred- 
ibility. It gave me the opportunity ... to gain 
the experience that I needed to launch.” 

At the housing institute, Elson said he 
worked on development of a 22-unit elderly 
affordable-housing complex in Essex. His 
private-sector finance and development 
skills enable Elson to serve as project man- 
ager, working on zoning and financing. 

In March 2014, for personal reasons, 
Elson left for a slot doing similar work 
with New Neighborhoods in Stamford, a 
nonprofit affordable-housing developer. 

“I'm much more professionally and per- 
sonally fulfilled now because the projects I'm 
working on are primarily affordable housing 
for people who need it,” he said. “Strip shop- 
ping centers don’t really meet that.” i 





. Retired Cigna worker Marjorie Stein. 


An ‘Encore’ for 
Cigna’s retirees 


By Gregory Seay 
gseay@HartfordBusiness.com 
or nearly three decades, Marjorie Stein 
E worked in the human-resources depart- 
ment for health insurer Cigna Corp. 

Stein retired in 2013 as director of employee 
relations, but within months she was back at 
work at Cigna’s Philadelphia offices, albeit in a 
different role and with shorter hours — usually 
20 hours a week but no more than 80 hours a 
month — so as not to 
jeopardize her com- 
pany pension. 

‘It's been won- 
derful,’ the 64-year- 
old Pennsylvania 
native said recently 
by phone from her 


suburban Philly 
home. “It’s allowed 
Michael P. Reagan, Cigna me flexibility.” 
director of employee According to 
relations Cigna officials, its 
ge iene ee eee pase erOciain 


has matched hundreds of Cigna retirees who 
still want to work with tasks similar to what 
they did in their old jobs, or even new assign- 
ments. It began in response to Cigna retirees 
who wanted to continue working just enough 
hours weekly to not jeopardize their pension or 
Social Security benefits. 

It also provided Cigna the opportunity to 
leverage the energy and skill sets of its older 
workers, officials said. Observers inside and 
outside Cigna say they are unaware of any large, 
public companies with a program similar to it. 

“It’s a win-win-win all the way around,’ 
said Michael P. Reagan, who succeeded Stein 
as Cigna’s director of employee relations and 
is now her boss. Their department handles 
human-resources and benefits-related needs 
for Cigna employees. 

“We're able to bring back experienced 
folks, talented folks who have institutional 
knowledge,’ Reagan said. 

Hundreds of Cigna workers have partici- 
pated in its Encore program since its 1987 
launch, he said. It is one of several “flexible- 
work” programs Cigna offers that appeal to a 
broad cross-section of new hires and veteran 
employees, Reagan said. 

“All companies are trying to be thoughtful 
and creative in how you retain talent,” he said. 

Reagan emphasized Encore participation 
is strictly voluntary, and Cigna only accepts 
enrollees after it has verified that it has aspe- 
cific need for a retiree’s skills. 

Stein says she puts in no more than 80 
hours a month at Cigna’s Philadelphia office- 
campus, Overseeing employee complaints. 
Her free time is devoted to the gym, doing 
volunteer work, traveling more with her 
retired husband, and caring for her 92-year- 
old mother who lives nearby. 

Stein says her husband doesn’t have an 
Encore job like hers, “but I think he’d really 
like it because he’s bored. That’s something 
I’m not.” a 
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Despite legal woes, Omega’s sales climb 


courts have largely sided with Omega Flex and 
the company has booked some high-profile 
wins: In December, Pennsylvania’s Supreme 
Court vacated a trial court’s $1 million ruling 
that TracPipe was defective and responsible 
for causing a house fire following a lightning 
strike. The high court’s ruling, which sent the 
matter back to trial court, set new precedent 
in Pennsylvania product liability law, which 
experts say will make it more difficult to pur- 
sue such lawsuits in the Keystone State. 

“It was a big deal,” Tim Scanlan, Omega 
Flex’s general counsel, said of the Supreme 
Court victory. “We do feel vindicated.” 

The Pennsylvania trial court’s initial ruling 
has been the only verdict against Omega Flex 
to date. 


Momentum shifts in legal saga 

Besides gas piping, Omega Flex makes 
piping and hose products for solar hot water 
systems, vehicle engines and industrial uses. 

The company was spun out of Westfield, 
Mass.-based Mestek in 2005. Omega Flex 
established its corporate headquarters in 
Middletown in 2007. 

Its legacy TracPipe product first hit the 
market in the late 1990s, marketed as a cheaper 
and safer alternative to black iron gas pipe. 

Despite the barrage of lawsuits, Omega 
is enjoying success, booking record sales 
in 2014, which the company attributed to an 
increased demand for its products and the 
recovery of the construction sector. 

Even still, the legal challenges are aheadache. 

Insurers and homeowners have filed fed- 
eral lawsuits against Omega Flex in at least 
21 states since 2010. Six of them have been in 
Connecticut, including the most recent: a suit 
this month filed by Travelers related to a 2013 
house fire in Woodbury. 

Most suits are subrogation actions, in 
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Program 


and the General Administrations & Elections 
committees. 

“The overall approach is that you want to 
help small businesses overcome obstacles 
when they are really starting up,” said State 
Rep. Chris Perone (D-Norwalk), co-chair of 
the Commerce Committee. “If you allow a 
business to get up on their feet, you will get 
more in economic impact than you would in 
fees at the beginning.” 

The state of New York has a similar 
program called Start-Up New York where 
fledgling companies pay no state taxes for 
10 years, provided they locate in one of the 
tax-free zones around New York colleges 
and universities. Not only does that program 
enable startups to avoid paying sales, use, 
corporate, property, and mobility taxes — 
along with waiving all state and local fees 
— the startups’ employees don’t have to pay 
personal income taxes either. 

“We had anumber of proposals to include tax 
credits in [Connecticut’s program],” said State 
Sen. Joan Hartley (D-Waterbury), co-chair of the 
Commerce Committee. “Because New York is a 
neighboring state, we monitor these programs.” 

The Commerce Committee ultimately decid- 
ed the Learner's Permit program should waive 
only filings and fees — not taxes — because it is 
a first-year program. Committee members want 
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which insurers seek 
to recover costs paid 
out for a customer’s 
claim. 

Besides the Penn- 
sylvania verdict, 
Omega Flex won 
dismissals of federal 
class action suits in 
Florida and Ohio last 
year, and in 2013, 
the company won 
jury verdicts against 
Nationwide Mutual 
Insurance in Con- 
necticut and Ameri- 
can Automobile Insurance in Missouri. 

Omega’s Scanlan said momentum is build- 
ing from the company’s court victories. 

He said insurers and attorneys began ramp- 
ing up lawsuits against Omega Flex and other 
manufacturers of corrugated stainless steel 
tubing (CSST) after Omega settled an Arkan- 
sas class action case in 2006 for $8.4 million. 

Scanlan, who has coordinated the compa- 
ny’s legal strategy from Middletown with law 
firms from around the country, said CSST suits 
have since become a legal cottage industry. 

“The claims are very similar,” Scanlan 
said. “What plaintiffs are asking is to believe 
a product should be immune from an act of 
nature like a lightning strike.” 

Omega Flex CEO Kevin Hoben was 
more blunt, saying the lawsuits are based 
on “junk science.” 

“They're a nuisance. They’re an annoy- 
ance,” Hoben said of the suits. 

He hopes his company’s recent legal victo- 
ries will deter insurers from filing more suits. 

“The fact that we’re now winning these 
things...the plaintiffs’ lawyers are losing 
their taste for this because they haven’t made 


to see how it works ini- 
tially and possibly add 
tax incentives in the 
future, Hartley said. 

“You have to crawl 
before you can walk 
or run,” she said. 

Frantz introduced 
the Learner’s Permit 
bill two years ago, but 
it never gained trac- 
tion, he said. Now, 
with the unanimous vote of two legislative com- 
mittees and support from both Republicans and 
Democrats, he is encouraged about its approval 
chances this year. 

“IT run into people all the time who say, 
‘Tt is really hard to start a company in Con- 
necticut,” Frantz said. “I hope [the Learner’s 
Permit program] gets some traction around 
the country and people think Connecticut is 
a good place to start a business.” 


Rep. Chris Perone 
(D-Norwalk) 


Finding the money 

The Office of Fiscal Analysis (OFA) esti- 
mates the program will cost the state $27 mil- 
lion annually in lost fee revenue; other agencies 
like transportation and banking will lose $7 
million annually. Because the Department of 
Economic & Community Development will be 








This photo of TracPipe was included in a 2013 class action lawsuit against Omega Flex in 
Florida. The suit was ultimately dismissed by a judge. 


money like they thought they would,” he said. 

Because it’s expensive to litigate, Hoben 
said it has been a smarter decision to settle 
certain suits. 

Omega Flex is insured against general liabil- 
ity, but must pay between $25,000 and $250,000 
in deductibles for judgments, the company dis- 
closed in filings. Ifit began to lose cases, Omega 
would risk being unable to purchase affordable 
insurance, but it says that has not happened. 

Omega Flex wouldn't disclose its total set- 
tlement payouts, but Hoben said the company 
is still ready to fight. 

“The really big [suits], we'll go to the mats,” 
he said. With 14 cases still open, including 
the recent Travelers complaint, the company 
may get the chance. 

Travelers declined to comment on pend- 
ing litigation. Mark Utke, a Pennsylvania 
attorney who represented American Auto- 
mobile as well as the plaintiffs in the Penn- 
sylvania Supreme Court case and the lower- 
court victory that led to it, did not return a 
call seeking comment. 

Omega Flex’s court victories could also be 
important to the approximately 10 other U.S. 
companies that make CSST, which is seen as 


would nelp startups avoid 


implementing the pro- 
gram it would have to 
spend $153,516 to hire 
two new workers. 

“The — Achilles’ 
heel will be the 
cost of doing this 
in a tough budget 
year, Hartley said. 
“Because it’s a new 
program, it’s going 
to have asteep hill to 
climb.” The legislature is facing billion-dollar 
deficits in each of the next two fiscal years 
so finding money for new programs will be 
difficult, Hartley said. 

The OFA report assumes 25,000 startups 
launch in Connecticut every year, which Frantz 
believes is overinflated. Convincing the rest of 
the legislature of that, though, will create prob- 
lems in getting the program approved, he said. 

Waiving filings and fees will increase start- 
ups’ survival chances because they will be able 
to spend more of their limited time and capital 
on developing their business, said Andrew Mar- 
kowski, Connecticut director for the National 
Federation of Independent Business. 

“This is exactly the type of discussion 
the legislature should be having,” said Mar- 
kowski, who supports the Learner’s Permit 


Sen. Joan Hartley 
(D-Waterbury) 


easier to work with and safer than traditional 
black iron pipe. Anumber of those competitors 
were also named as defendants in the 2006 
Arkansas class action case, including Titeflex 
and Ward Manufacturing, each of which has 
faced similar product liability suits since. 
Omega Flex discontinued TracPipe in 2011 
in favor of a new version of its product with a 
thicker plastic jacket to protect piping from light- 
ning strikes. At least one lawsuit — which was 
ultimately dismissed — pointed to the product 
transition as acknowledgment by Omega Flex 
that there was something wrong with TracPipe. 
But the company said the switch was vol- 
untary, and that the new product — TracPipe 
CounterStrike — reduces the chances that 
contractors will install it incorrectly. Con- 
tractors’ failure to properly bond TracPipe 
to grounding equipment, in order to protect 
it from electrical surges, was part of Omega 
Flex’s legal defense in a number of suits. 


A Strong Recovery 

Despite the myriad suits, the publicly traded 
company is doing better than ever. Omega Flex 
has been profitable every year since it was spun 
out by Mestek in 2005. 

Omega Flex reported record annual sales 
of $85.2 million in 2014. That was up 14 percent 
from 2007 — the year preceding the housing 
crash, which caused Omega’s revenues to dip 
as low as $44 million before climbing back. 

Hoben said the company didn’t lay off 
any workers during the recession. Instead, 
it launched new products that picked up the 
slack and helped it recover. Those efforts, as 
well as the continuing rebound of the con- 
struction market, paid off last year, he said. 

While Omega Flex is largely a Pennsylva- 
nia resident, Hoben said he has no plans to 
move the corporate office from Connecticut, 
barring state tax increases. & 


red tape 


initiative. “Entrepreneurs are encouraged 
when they see a bill like this.” 

Under the program, DECD will reimburse 
municipalities for their lost fees, so the cost 
will be entirely borne by the state. DECD’s 
Office of Small Business Affairs will approve 
the two-year permits to entrepreneurs, allow- 
ing one permit per person. Possible filings that 
could be avoided include occupational or trade 
licenses from the Department of Consumer 
Protection, environmental use permits from 
the Department of Energy & Environmental 
Protection, and annual reports with the Sec- 
retary of the State. 

Frantz said details of the program are still 
being worked out and there will still probably 
be limited paperwork required. Startups, for 
example, would have to apply for their learn- 
er’s permit and potentially register their com- 
pany with the Secretary of the State’s office. 

“Tt will be something you can fill out in 
three minutes or less, instead of weeks or 
months,” Frantz said. 

By freeing up their cash and time, the 
legislature wants startups to concentrate 
more on making their businesses successful, 
including doing research and development, 
marketing, and hiring, Perone said. 

“As asState, we really want to target small 
businesses in a bigger way,” Perone said. 
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l e Host your Custom Seminar! 


- Your Seminar will be featured and promoted in CTBEXPO Print and 
Online Marketing, the CTBEXPO Website, Official Show Guide, Floor 
Plan and Signage the day of the show! 


2, . Showcase your business 
with Booth Space! 


- A great way to gain in-person exposure! Common booth sizes are 
10x10, 10x20 and 20x20. Custom sizes can be created to meet your busi- 
ness promotion needs. Car, bus, boat and vehicle space also available. 


3, Display your goods in 
the Retail Emporium! 
- A special aisle on the showroom floor where over 4,500 expo attendees will 


have a chance to go shopping! A full day of exposure and networking for your 


business with the opportunity to sell your goods and services. Includes 6-foot 
white draped table, chair, and company ID sign. 




















15TH ANNUAL Connecticut Business Connects on June 4th! 


Connecticut Convention Center « Hartford 


www.CTBEXPO.com 


Space is Limited ~ Reserve Today! 









CT Business EXpo 


Learn » Connect >» Prosper 


For more info, contact Brittney Michaud at 
bmichaud@HartfordBusiness.com or 860-236-9998 x133 
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BUSINESS 
CHAMPIONS 


Recognizing the Achievements of the Hartford Region’s 





Privately Held Companies 











Celebrate the achievements of the Region’s privately held companies! 


The Business Champions Awards, produced through a partnership of the MetroHartford Alliance and Hartford Business Journal, celebrate 
privately held companies from throughout the Hartford Region. The Awards honor organizations that have demonstrated best practices 


and significant achievements. 


Categoriess Include: 
>» Revenue Growth 
Workforce 

Best Start-Up 


Innovation 
Community Involvement 


EVENT DATE 


JUNE 4, 2015 





Time: 7:00AM-8:45AM 
Location: CT Convention Center, 
100 Columbus Blvd., Hartford 
Single Ticket Rate: $65 


To register, visit: 
HartfordBusiness.com/event/BizChamps 


For questions about this event please contact Amy Orsini at 
860-236-9998 x134 or email aorsini@hartfordbusiness.com 






PRESENTED BY: 


HARTFORD BUSINESS JOURNAL 


i METRO HARTFORD 


, ALLIANCE 
h 


Nominees and winners alike participate in the festivities of the annual Business Champions Awards Breakfast, which gathers more than 400 business owners and leaders each year to enjoy a 


Nominated Companies: 


A New Pathway Intervention Services 

Advanced Technology Consulting 

Amazing Celebrations, LLC 

Bear’s Smokehouse BBQ 

Bigmouth, Inc. 

BlumShapiro 

Bradley, Foster & Sargent, Inc. 

The Brothers Crisp 

CNC Software, Inc. 

Corporate Translations 

Cronin and Company, LLC 

DioLuce LLC 

EasySeat Tickets 

Evay Cosmetics, LLC 

Fathom 

Fiduciary Investment Advisors 

Foley Carrier Services, LLC 

Freeman Companies 

Garden of Light DBA Bakery on Main 

Gerber Scientific, Inc. 

HABCO Industries LLC 

Hartford Prints! 

Health-At-Work 

iDevices LLC 

Imagine Studio 

iNeedHomecareNow.com 

Infinity Music Hall and Bistro-Hartford 

Integrated Compliance Solutions Group 
LLC (ICSGroup) 


InterCommunity, Inc. 

IRIS Photography LLC 

KBE Building Corporation 

Kelly Freezer and Container 

Kelser Corporation 

Keyes Music Therapy, LLC 
Martinez Couch & Associates, LLC 
Minuteman Press 

MRM Group, LLC 

Naturally Dogs and Cats 

Oxford Performance Materials, Inc. 
Patient Advocate for You, LLC 

The Perfect Promotion 

The Pita Group 

Porter21 

scrubs and Stuff LLC 

Solidus 


The Riverhouse at Goodspeed Station, 
Inc. DBA The Society Room of Hartford 


Turbine Technologies, Inc. 

Wealth Management Group of North 
America, LLC 

West Hartford Fence 

Wheeler Clinic, Inc. 

Windsor Marketing Group 

Xerox Services, Inc. DBA Xeorx State 
Healthcare, LLC 

Zag Interactive 


champagne toast and original video segments that pay tribute to the winners. The Hartford Business Journal will also publish the Business Champions online and in print on June 8, 2019. 


PRESENTING SPONSOR: Event SPONSORS: 


(wv) Webster 


LIVING UP TO YOU™ 





Business” An instinct for growth 
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MOVERS & SHAKERS 





First National Bank of Suffield 
promotes Cormier 


The First National Bank of Suffield has promoted 
James Cormier to assistant vice president of commer- 
cial lending, managing the commercial loan depart- 
ment in addition to working as a commercial lender. 

Cormier was hired by the bank in 2007 as a com- 
mercial credit analyst and became a bank officer in 
2011. He has more than 12 years of experience in 
the financial services industry. 


Comcast names regional HR VP 


Comcast has named Ardella Darst vice president 
of human resources for its western New England re- 
gion, which is headquartered in Berlin and includes 
more than 300 communities in Connecticut, Vermont, 
western Massachusetts, New York and western New 
Hampshire. Darst will support more than 1,700 em- 
ployees and oversee the region’s HR functions. 

Darst joined Comcast in 1996 as area human re- 
sources manager for parts of Michigan after spend- 
ing six years in HR positions for different companies 
in the automotive industry. 


BETA Group adds engineers, inspector 
Hartford-based BETA Group Inc., an employee- 


* 








Joe Rimiller 


owned planning, engineering and construction servic- 
es firm, recently announced the addition of new staff. 

Roy Seelye, a registered professional engineer, 
has joined as a senior project manager. Seelye will 
focus on site design and roadway projects and con- 
struction administration. 

Joe Rimiller, a registered professional engineer 
and registered professional traffic operations engineer, 
has joined as a senior project engineer and will focus 
on traffic signal design and traffic impact studies. 

Ahmed Rouine has joined as a senior construction 
inspector and will work closely with project teams to 
ensure projects are constructed on time, within bud- 
get and in accordance with contract documents. 


Make-A-Wish Connecticut 
names board member 


Trumbull-based Make-A-Wish Connecticut re- 
cently appointed Kevin Sinclair to its board of directors. 

Sinclair joined the board in 2006 and stayed for 
six years. In 2012, he joined and currently serves on 
the governance committee for the national board. 

Sinclair's experience includes partner and CEQ 
of Automotive Technologies Inc., parent company of 
Wireless Zone, a franchise system selling Verizon Wire- 
less products and service. He was CEO through 2012, 
when the company sold to GLENTEL, which retained 


wie, 





him as managing director. He semi-retired Jan. 1, and 
became an executive adviser to the company. 


St. Francis Hospital 
announces new doctors 


Drs. Praveen Joseph and Lauren Ibrahim have 
joined the medical staff at St. Francis Hospital and 
Medical Center in Hartford. Joseph, a hospitalist, is 
board certified in internal medicine. Ibrahim, a spe- 
Cialist in infectious diseases, is board certified in in- 
ternal medicine and infectious diseases. Both prac- 
tice as members of the St. Francis Medical Group. 


Two Men And A Truck Rocky Hill 
names office manager 


Rocky Hill’s Two Men And A Truck has promoted 
Stephen Menyfield, who helped launch the moving 
franchise in May 2014 as a move consultant, to of- 
fice manager. 

Menyfield will oversee the sales and operations 
teams in Rocky Hill and in its new location in Avon. 


YMCA names development VP 


Liz Whitty has been named vice president of devel- 
opment for the YMCA of Greater Hartford. Whitty will 
serve as chief fundraiser, working closely with senior 





leadership and volunteer groups to manage resource 
development and to raise money to fulfill YMCA’s goals. 

Whitty comes to the YMCA from UConn Health, 
where she served as associate director of develop- 
ment for the School of Dental Medicine. 


Women on Course names 
CT market director 


Women on Course, a women networking or- 
ganization, has named Susan Powers of Sandler 
Training/PEAK as market director for Connecticut. 
Powers will be responsible for expanding awareness 
of Women on Course among local women, network- 
ing groups and companies, growing the organiza- 
tion’s membership, promoting sponsorships, devel- 
oping and implementing play dates and outings, and 
scheduling area programming. 


KNOX Inc. names community 
outreach manager 


Community activist Nicola Allen has joined Hart- 
ford nonprofit KNOX Inc. as a community outreach 
manager. Allen will head KNOX’s and the city’s re- 
forestation campaign and oversee KNOX’s volunteer 
initiatives. Allen, who lives in north Hartford, is known 
for her efforts restoring beauty along Burton Street, 
which made national news in 2010. 


* 





Hartford Symphony Orchestra 


Gala Celebration 


Join us at one of Hartford’s most prestigious social events for a 
spectacular evening of entertainment with the Hartford Symphony Orchestra 


Saturday, Vay 16, 2015 


CONNECTICUT CONVENTION CENTER, HARTFORD 








* 


*« 


FOR TICKETS AND INFORMATION, CALL 860.760.7326 


www.HartfordBusiness.com 


OR EMAIL RSVP@HARTFORDSYMPHONY.ORG 
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these remarkable 
women on May Aa! 
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Susan Herbst, 
President, University 
of Connecticut 


Carolyn Bligh, 
Principal, 
Bligh Graphics, LLC 






Mary Ellen Lisa Schwartz, 
Jones, Vice President, 
Vice President, Integrity Merchant 

Special Presentation: Sales, Asia Pacific Solutions 

A eo : & China, Pratt & 

onversation Whitney 
with Carolyn Kuan 
y Kristen Catherine 

Music Director, Hartford Roberts, Smith, 

Symphony Orchestra, Vice President of Commissioner, 

facilitated by RONNA L. Public Relations and State Department of 


Community Investment, 
Comcast 


Economic & Community 
Development 





REYNOLDS, 
Executive Vice President, 
The Bushnell Center for the 


Carol Wallace, 
Chairman, President 
& CEO, 
Cooper-Atkins 
Corporation 


Nivea Torres, 
Superintendent, 
CT Technical High 
School System 





Performing Arts 


Featuring a look at the finalists of the Hartford 
symphony Orchestra's Fanfare Competition that 
honors the power of women — da new work 
entitled Fanfare for the Hartford Woman, which 
invited composers to create Gd Companion piece 








to Aaron Copland’s iconic Fanfare for the 
Common Man. Carolyn will illustrate the link 
between the creativity of composition which is 
similar to the creativity of marketing and 
creating a business product. 

For more info go to www.HartfordBusiness.com and 


click on ‘Our Events’ 


THURSDAY 


May 14, 2015 


11:00am to 1:45pm 


Connecticut Convention Center 


CELEBRATING 8 REMARKABLE 
WOMEN IN BUSINESS 


Presenting Sponsor: 


Event Sponsors: 





The Luncheon'’s 
Emcee will be Lisa Carberg, 
special projects reporter for 
NBC Connecticut's “Be Healthy” series 





% NBC 


CONNECTICUT 


Join us as we reflect on the accomplishments and 
careers of these outstanding Women in Business. 


Celebrate the feats of these strong and remarkable business women being 
recognized at the Annual Women’s Business Luncheon. These women are 
senior level executives, CEOs and entrepreneurs in the Hartford community. 


QUESTIONS? Contact Amy Orsini at 
aorsini@HartfordBusiness.com 
or 860-236-9998 ext. 134 


TICKETS: Single Ticket Rate $75 each: 
Table of 10 /$700 
Register online at 
www.HartfordBusiness.com 
Click on ‘Our Events’ 
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NONPROFIT PROFILE 
Catholic Charities Inc. Archdiocese of Hartford 


839-841 Asylum Avenue, Hartford | ccaoh.org 
To provide professional guidance and counseling for individuals, families and their children. 


Marek Kukulka, CEO Catholic Charities provides mental and 
behavioral health and education readiness 
programs as well youth and employment 
services to people of all faiths in Hartford, 


Litchfield, and New Haven counties. 





2014 2013 
Total Employees 612 711 
Total Assets $23,900,549 $23,381,507 
Total Liabilities $8,152,486 $9,131,630 
Contributions & Grants $20,862,330 $20,272,647 
Program Service Revenue $5,383,498 $6,870,370 
Investment Income $370,040 $238,755 
Other $60,067 $179,486 
TOTAL $26,675,935 $27,561,258 
Grants $758,532 $784,239 
Member Benefits $0 $0 
Salaries/Employee Benefits $19,193,524 $19,719,787 
Fundraising Fees $0 $0 
Other $6,186,006 $6,604,333 
TOTAL $26,138,062 $27,108,359 
MARGIN $537,873 $452,899 

Base Salary Total Compensation & Benefits 

Lois Nesci, CEO $152,115 $172,180 
Marek Kukulka, COO $135,854 $148,697 
Edgar Bernier, CFO $119,538 $144,398 


SOURCE: GUIDESTAR IRS 990 TAX FORM 


Employees from Santander bank recently 
volunteered at the Asylum Hill Boys & Girls 
Club of Hartford. 

The group spent the morning painting a 
multipurpose room that hosts a variety of 
Club programs, including leadership building 
and community service. Boys & Girls Clubs of 
Hartford provide program opportunities for 
over 5,000 boys and girls every year. 

e@@e@e 

Citizens Bank announced that 72 
nonprofit organizations will receive more 
than $1 million in contributions as part 
of the Citizens Helping Citizens Manage 
Money financial literacy initiative. 

Connecticut funding recipients include: 
Connecticut Association for Human Services 
Inc., Hartford; Village for Families & Children, 
Hartford; Agency on Aging of South Central 
CT, New Haven; Hygienic Art Inc., New Lon- 
don; and Marrakech Inc., Woodbridge. 

@@ee@ 

Manchester Community College 
Foundation has named Michael B. 
Lynch Jr., to serve as chair and William 
J. McGurk to serve as vice chair of the 
foundation’s first-ever capital campaign. 
The campaign’s goal is to raise $14 million. 

Lynch, president of Manchester-based 
Lynch Toyota, and McGurk, retired presi- 
dent and chief executive officer of former 
Rockville Bank, will lead a campaign com- 
mittee in identifying potential investors and 
asking for their partnership in helping the 
college realize its vision. 

In addition, they will serve as the pub- 
lic voice for the campaign, providing 


www.HartfordBusiness.com 


information and updates on progress. 
@@e0e 

The Greater Hartford Arts Council 
will award a total of $77,500 in Hartford 
Events Grants to arts and cultural organi- 
zations across Greater Hartford. 

These grants support dozens of free fes- 
tivals, concerts, parades and performances 
that celebrate Hartford’s cultural diversity, 
drive local business, and generate excite- 
ment and energy in the Capital City. 

Hartford Events Grants are made pos- 
sible by contributions to the Arts Council’s 
annual United Arts Campaign with addi- 
tional support from the United Way of Cen- 
tral and Northeastern Connecticut. 

eee 

As winner of General Electric’s Edison 
Award, GE Engineer and UConn Alumna 
Linda Jacobs is donating her $25,000 
prize to create an endowed scholarship at 
UConn’s School of Engineering. 

Jacobs was one of 14 GE engineers to earn 
the award for her significant contributions in 
advanced industrial circuit breaker technolo- 
gies as well as her leadership in mentoring 
early career engineers selected to participate 
in GE’s Edison Engineering Program. 

e@@e0e8 

Windsor-based Voya Financial has pro- 
vided a $5,000 grant to support Leadership 
Greater Hartford’s Ted Carroll Scholarship 
Fund. 

Voya’s grant will provide support for indi- 
viduals wishing to participate in Leadership 
Greater Hartford programs who would not 
otherwise have the finances to do so. 
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WALLINGFORD 


wl Lowest Electric Rates in CT!. 


{ Superior Reliability! 


“We moved our manufacturing plant to Wallingford 


and reduced our electric costs by 25%... 
Money that goes right to our bottom line” 


Ralph Larson 
ma relal@iutelarele (ais 
Holo-Krome 
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* based on residential rate comparisons as of February 2015 
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ECONOMIC DEVELOPMENT 
COMMISSION 


203-294-2062 


edc@wallingfordct.gov 





Keep your exterior colorful 
and festive year round with our 
exterior seasonal program! 
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Interiors 
indoor / outdoor plantscapes « holiday decor 


P.O. Box 2468, New Britain, CT 06050 
800.969.3837 


www.newleafinteriors.com 
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Get local breakir 


ILDU LUUCY and 
BF CTMonvinc Blend 


It’s the up-to-date information 
you need to do better business! 


Sign up today at HartfordBusiness.com: 
Click on the ‘SUBSCRIBE’ button 
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ALEXION 


Alexion 


352 Knotter Drive, Cheshire, CT 06410 | www.alexionpharm.com 


Alexion Pharmaceuticals is a biopharmaceutical company that 
develops and commercializes therapeutic products. It’s top selling 
drug is Soliris, which treats a rare, life-threatning blood disorder that 
destroys red blood cells. 


Top Executive: David Hallal, CEO 
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Industry: Biotechnology 

1Q 2015 Revenue: $600.3M 

1Q 2015 Net Income: $91.3M 
Quarterly Profit Change: ($68M) 
Cash: $916.8M 

Employees: 2,273 

Competitors: Amgen Inc. 


Baxter International Inc. 
Genzyme Corp. 





TOP INSTITUTIONAL INVESTORS 


Holder Shares % Stake 


10,660,348 5.34 





JP Morgan Chase & Co. 6,543,820 3.28 


Meet our 
editorial 
team, and 
network 
with your 


€ Stories 
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The Hartford Club 
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STOCK WATCH (AS OF NOON APRIL 23) 
Ticker Symbol: ALXN Stock Price: $182.7 Market Cap: $36.9B 
52 Week Range Price: $147.81 — $203.30 
Outstanding Shares: 202.15M 
CORPORATE SUITE (2014) 
Stock Non-equity 
Executive Title Salary Bonus Awards Incentive Total 
Leonard Bell Chairman/CEO $1,280,000 $0 $8,165,578 $2,028,000 $20,570,703 
David Hallal COO $696,052 $0 $3,268,430 $792,000 $7,514,608 
Stephen P. Squinto EVP/Ch. Global $635,000 $75,000 $3,711,397 $445,000 $9,963,844 
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Greg Bordonaro, Brad Kane, 


Editor 


Managing Editor 





Matt Pilon, 
Digital Producer 


Gregory Seay, 
News Editor 


Date: May 20, 2015 ¢ Time: 5:000m-6:300m 
Location: The Hartford Club 
46 Prospect Street, Hartford * Cost: Free 





Take the lead in your region, 
and join your business community by attending 
a networking reception with local business 
owners and executives. 


The HBJ hosts receptions in distinct regions of 
Greater Hartford in order to bring together each 
regions business community for networking and 
to exchange ideas. 


Here's your chance to meet the Hartford 
Business Journal Editorial Team, share your 
story ideas, and connect with professionals 
from around the region. Complimentary hors 
doeuvres and a cash bar will be provided. 


Register for this FREE event online by 
visiting www.HarifordBusiness.com 
and clicking “Our Events.” 


Or contact Amy Orsini at 860.236.9998 
ext. 134 or email 
aorsini@HartfordBusiness.com 


HARTFORD BUSINESS JOURNAL 


Delivering Prin 
BusSInesS. in person. 


www.HartfordBusiness.com 


www.HartfordBusiness.com 


AN UNSCRIPTED, UNFORGETTABLE CONVERSATION 


MAKE OADATE wir 
nis TORY! 
A CONVERSATION WITH 


DAVID MCCULLOUGH 
AND STACY SCHIFF /EGRUi 


Looking back and looking forward with two ill 





—SAT.MAY 9 . 2015 . 3 PM — 








Pulitzer Prize-winning authors! 


DAVID 


"A y. 


David McCullough Stacy Schiff 


Celebrated author and historian Acclaimed columnist and biographer 


OPAT RA 





mes TACY SCHIFI 
WINNER OF THE PULITZER PRIZE 


Moderated by Jonathan Capenart 


TICKETS AND INFORMATION: 
§60.509.0909 o- CTFORUM.ORG 


Be there! CT Forum 2015-2016 season begins this fall. 








LIFETIME PATRONS: Aetna | Connecticut Public Television and Radio | The Hartford Financial Services Group | Lincoln Financial Foundation 
The Phoenix Companies, Inc. | The Rosalyn Group | Stanley Black & Decker | Travelers | United Technologies Corporation | Voya Financial 
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EDITORIAL 


Admissions tax proposal 
is fair to Hartford 


he city of Hartford has made few friends with its decision to build a $56 million minor 
league ballpark to lure away the New Britain Rock Cats from the Hardware City. 
So, it shouldn't be a surprise that dozens of people and municipal/state offi- 
cials submitted testimony to the General Assembly’s Finance, Revenue, and Bonding 
Committee opposing a bill that would divert to Hartford’s coffers state admissions tax 
revenues generated by the Downtown North stadium. 

The city would use those funds to help pay down the debt incurred for building the sta- 
dium, which is set to debut next spring. Opposition to the proposal has come far and wide, 
ranging from Republican legislators to New Britain officials and even Hartford residents. 

In reality, the proposal isn’t terrible policy and should be supported by state lawmakers. 

While we've been opposed to, or skeptical of, many state subsidies to private enter- 
prises, this measure doesn’t quite fit that bill. The admissions tax revenues — spawned 
by a 10 percent tax on tickets — will be generated by the stadium itself; the city is simply 
asking to keep that money instead of sending it to the state. 

Hartford could receive an estimated $426,000 annually from the admissions tax to 
offset the cost of constructing the stadium. That will provide an added shield to Hart- 
ford taxpayers, particularly businesses, who already shoulder the highest tax burden 
in Connecticut, and will be on the hook for an additional $4.2 million annually pay off 
the bonds that finance the ballpark. 

This proposal isn’t novel either: the 
XL Center and Webster Arena in Bridge- 
port are exempt from the state admis- 
sions tax. The Ballpark at Harbor Yard > While we’ve been opposed 
in Bridgeport is trying to gain the exemp- 
tion. Hartford wants to maintain the tax to, or skeptical of, many 
but keep the revenue. See : 

To be fair, we understand why there state subsidies to private 
iS passionate opposition to the bill. Many 


enterprises, this measure 
doesn’t quite fit that bill. 


people, including New Britain officials, are 
upset the city of Hartford lured away the 
Rock Cats, and they don’t want to see any 
state money support the team or stadium. 

That is sentiment shared by many indi- 
viduals from across the state who believe 
that taxpayer dollars shouldn't fund pro- 
fessional sports stadiums. And, yes it’s true, the state faces significant financial head- 
winds and can use every penny it can find to help fill billion-dollar deficits projected 
for the next two fiscal years. 

Those are legitimate concerns and arguments, but this proposal is not a traditional 
state subsidy. Hartford is simply asking to keep the revenues its own stadium will 
generate. It’s a fair and reasonable request from a city that faces significant economic 
hardships; more than 50 percent of Hartford’s properties, for example, are owned by 
hospitals, universities, and other nonprofits and therefore exempt from property taxes. 
No other municipality faces such headwinds. 

Additionally, the stadium will generate other state revenues such as income, sales, 
and hotel taxes that will offset some of the lost admissions tax revenues. 

There will never be universal support for Hartford’s minor league stadium, but the real- 
ity now is that it’s being built. 

While we would be hesitant to support, or even lobby against, direct state investment 
in the ballpark if it fails to deliver on its financial promises, we don't view a diversion of 


admissions tax revenues to the Capital City as a taxpayer bailout. a 





Last week’s poll results: 
At what age do you plan to retire? 


4.5% 50-59 
43.9% 60-69 
30.3% 70+ 
21.2% Never 


Will you stay in CT post-retirement? 


To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


Hartford's private, public sectors 
share talent retention challenge 


By Devi Mohanty 

inding top talent is a challenge. Retain- 
EF ing top talent is the challenge that comes 

after that. It is one of the toughest fac- 
ing the public and private sectors right now, 
extending from government to nonprofits, and 
equally applicable to any Fortune 500 company. 

But, perhaps, 
nowhere is it more 
important than in our 
public schools, where 
having astrong leader 
— and keeping them 
for the long term — 
can be the difference 
between a_chroni- 
cally low-performing 
school turning itself 
around or spinning its 
wheels, with a genera- 
tion of children hanging in the balance. Right 
here in Hartford, 16 percent of school principals 
leave each year, better than the national aver- 
age, but still too high given what’s at stake. 

All forward-looking leaders are worried 
about how to ensure more of the top-flight tal- 
ent sticks around. Attrition costs are a double 
whammy to an organization — they rob the 
organization of accrued institutional knowledge 
and onboarding new 
folks from the outside 
almost always takes 
more time than we 





> All forward-looking 


school to parents, the community as well 
as new teachers; 

e Trainer: develop teachers and adminis- 
trative staff to be the next generation of 
leaders; 

eTrustworthy Partner: manage the 
tenuous relationship between teachers, 
politicians, and parents while keeping 
the interests of the students paramount. 

Clearly, there are similarities in what 
leaders face and are expected to do that cut 
across both sectors. 

In the private sector, the leaders in charge 
of businesses are meant to thrive and grow, in 
relation to the growth of their business. Often 
those with outstanding skills earn an oppor- 
tunity to do even more in the company they 
are in. Yet leaders who have accomplished 
something relatively quickly — especially 
in challenging circumstances — become 
extremely marketable, and keeping them 
becomes a challenge. That is the challenge 
for aschool district like Hartford. 

Achieve Hartford! recently released a pub- 
lication looking at the challenges facing the 
Hartford school district, with specific sugges- 
tions for how to retain top school leaders. I sub- 
mit that the best methods for retaining strong 
leaders in schools may also apply to the private 
sector. Achieve Hartford! recommends: 

1. Recognizing gap 
areas and delivering 
specific training and 
development oppor- 


would like and need. 5 tunities to help build 
If you think that leaders are worried skills, while at the 
learning a new busi- about how to ensure same time recogniz- 


ness environment 
is difficult (which it 
is, every day), then 
think about how 
hard it is to learn a 
new school commu- 
nity as a principal 
facing special needs across many language 
groups and community hardships. 

In education, it all starts with the great 
school principal, who is able to put forth the 
vision and at the same time define and inspire 
work on the details: managing the budget, 
creating systems to improve learning, pro- 
moting the school to families who have a 
choice, supporting overburdened staff, and 
building strategic partnerships, all while han- 
dling crises on a weekly or daily basis. 

Make no mistake, the school-leader role 
that these principals sign up for in Hartford 
is like those business opportunities that have 
the cards stacked against them, with perhaps 
months of declining market share, a recent 
change in regulation, or maybe just a cus- 
tomer base that’s grown tired of the product. 
The stakes in these situations are high and 
the probability of success is low. And those 
taking these jobs know it when they come in. 

The specific role of a school leader is 
multi-faceted, starting with being a great 
educator, but then he or she also has to be a: 

e Marketer: market the services of the 


more of the top-flight 
talent sticks around. . 


ing that leaders can’t 
be expected to be 
experts in everything; 
Allocating 
resources in a way 
that correlates to 
the level of chal- 
lenge these leaders face; 

3. Providing strong incentives for leaders 
to stay, so that it is clear how much achieve- 
ment within such challenging circumstances 
means to the entire organization; 

4. Ensuring these leaders know how much 
they are valued, by arranging face time with the 
CEO and by providing opportunities for them 
to regularly submit feedback on the job that the 
organization is doing to support them. 

These methods enable strong leaders to 
succeed by building their skills, aligning pro- 
grams and resources to what is important 
to the organization, and by giving leaders a 
voice in important decisions. But until both 
the public and private sectors get better at 
implementing these methods, we will contin- 
ue to face the retention battle. In the case of 
educating Hartford children, that is a battle 
we simply must win. |_| 
Devi Mohanty ts the vice president of strat- 
egy and business development at The Hart- 
ford Financial Services Group and amem- 
ber of Achieve Hartford!’s board of directors. 


Send Us Your Letters 


The Hartford Business Journal welcomes letters to the editor and 


... __. guest commentaries for our opinion pages. Electronic submissions are 


& ee 


preferred and welcome at: editor@HartfordBusiness.com. Or you may 
fax submissions to Editor, Hartford Business Journal, at (860) 570-2493. 
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OTHER VOICES 


Liquefied natural gas, expanded pipeline 
could quell CT’s energy woes 


By Michael Ausere, Stan Blazewicz, 
and Richard Paglia 


of 2013. Winter Storm Nemo was barreling 

down on our region with fierce intensity, and 
demand for heat and electrical power strained 
New England’s energy system nearly to the 
point of failure. A senior executive with ISO- 
New England, the organization charged with 
keeping the lights on, said, “.. it was a close call.” 

It doesn’t take much to connect energy to 
your family’s security. Warmth, light, hot and 
cold food, and physical security: all are quickly in 
jeopardy without reliable energy, 24/7, 365 days a 
year. If you’ve been through a major storm, you 
know how quickly this security can be put at risk. 

Close calls on cold winter nights, and cus- 
tomers’ record-high electricity bills this winter, 
have put New England at the center of the reli- 
able, affordable energy discussion. Every day, 
people are talking about new infrastructure 
to make New England’s energy systems more 
reliable, clean, efficient, and affordable — not 
just for average consumers, but for employers 
so they can create and maintain jobs. 

Our region has made great strides in the 
shift to cleaner, money-Saving energy as 
homeowners and power generators switched 
to domestic natural gas. And as more solar 


t was just past midnight during the winter 


BIZ BOOKS 


and wind power comes online, quick-starting 
natural gas power plants will help maintain 
energy reliability by jumping in rapidly when 
the wind stops and clouds hide the sun. 

New England, however, still does not real- 
ize all the savings and reliability benefits of the 
tremendous natural gas supplies in neighboring 
states. New England energy prices are consis- 
tently higher than the rest of the continental U.S. 
and energy shortages pose risks at critical times. 

Some say that Liquefied Natural Gas 
(LNG) is the solution for those critical, high- 
demand days. 

We agree — but to a point. 

LNGis a great solution to supply natural gas 
on peak demand days. LNG, however, doesn’t 
have to come from a ship or from distant for- 
eign ports such as Yemen. New England can 
rely on existing land-based LNG, fed by cheaper 
U.S. natural gas, to be transported via pipeline, 
stored, and called upon when needed most. 

Why did New England see enormous price 
spikes during the now-infamous polar vortex 
days of 2013-14? Yes, it was a cold winter. But 
why didn’t more LNG tankers show up to help 
keep prices down and make sure we had the 
low-cost energy we need? 

First, youcan’tturn a ship like that ona dime. 
We're not talking about the rudder, although 
that is also a long-held truism of seafarers on 


> We can’t let our energy security ride on either 
the waves of the high seas or those of the often 
more volatile international energy markets. 


big ships. We're talking about financial markets. 
When LNG ships are getting paid much more for 
their natural gas in other countries than they 
would in the U.S., the choice is simple: They 
won't sail to New England just to keep us warm; 
they'll set course for the highest bidders in for- 
eign lands. It would take more than afew dimes 
to turn those ships around. 

Second, even if LNG importers wanted to sud- 
denly appear because they think New England- 
ers will pay them attractively high prices, they 
still couldn't get ships here fast enough to react 
to acold spell predicted many days in advance. 

More foreign LNG did show up in 2014-2015. 
Why? World prices were lower, and New England 
was one of the world’s highest bidders, so the 
region became attractive once again. Even with 
the additional imported LNG, wholesale electric- 
ity prices in New England increased 175 percent 
from December 2014 to February 2015. 

What’s the answer? A natural gas pipeline 
expansion combined with enhanced land-based 


LNG storage for peak demand days. We can 
expand existing facilities to get gas to key elec- 
tricity plants when it needs to be there. ICF Inter- 
national estimates that New England consumers 
could have saved $2.5 billion if such upgrades 
were in service during the winter of 2013-14. 

We can’t let our energy security ride on 
either the waves of the high seas or those of 
the often more volatile international energy 
markets. Let’s give New England the assur- 
ance of a reliable, flexible, and domestic nat- 
ural gas supply — priced at U.S. rates — to 
keep us warm on the coldest nights. a 
Michael Ausere is vice president of Eversource 
Energy. Stan Blazewicz is vice president of 
National Grid. Richard Paglia is vice presi- 
dent of Spectra Energy. Eversource, National 
Grid, and Spectra Energy are co-developers 
of Access Northeast, a proposed project to 
expand existing natural gas pipelines and 
land-based LNG facilities in New England. 


Key questions leaders must ask to strengthen their business 


G 6 P eter Drucker’s Five Most 
Important Questions — 
Enduring Wisdom for Today’s 
Leaders” by Peter F. Drucker, Frances 
Hesselbein and Joan Snyder Kuhl (John 
Wiley & Sons, $20). 

Planning and continuous improvement fit 
hand-in-glove. Together they comprise “the 
process of strengthening what works and 
abandoning what does 
not ... and making ongo- 
ing adjustments as condi- 
tions change.” Whether you 
own asmall business, run a 
nonprofit or are the CEO of 
a Fortune 500 company, the 
answers to the five questions 
provide an insightful self- 
assessment of your business 
model's fluid dynamics. 

1. “What is our mis- 
sion?” Succinctly identify why 
you do what you do. The mis- 
sion remains fixed while under- 
pinned strategy, tactics, pro- 
cesses, etc., respond to market realities. It’s 
the cornerstone that guides decision-making 
and the yardstick that measures results. 

2. “Who is our customer?” Don't think 
of the end-user as your only customer. 
There are also supporting customers — 
employees, suppliers, funding sources, etc. 
—on whom you rely to create products/ser- 
vices for end-users. Both types of custom- 
ers have “needs, wants and aspirations that 
continuously evolve over time.” 

3. “What does the customer value?” 
Don't answer this question until you talk with 
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Jim Pawlak 





your end-user and supporting 

customers. The answer involves 

aligning what you offer with what 

they value. When talking to cus- 

tomers, you must “dig, frame and 
reframe” to delve into the why 
behind their answers. 

4. “What are our 
results?” Quantitative results 
provide data; while important, 

they don’t tell the whole story. 

Qualitative results provide 

individualized instances of 

impact. Use both to measure 
how well you stayed on mission and added 
value to end-user and supporting customers. 

5. “What is our plan?” Build upon the 
strengths that drive the mission; abandon 
those that don’t. Take risk; it’s the only way 
to “look for tomorrow’s success.” Never 
really be satisfied with results; the finish 
line becomes the new starting line. 

Key takeaway: As you answer the five 
questions, remember that charting the 
path to the future isn’t “my way”; it should 
involve spirited discussions with decision- 
makers to ensure that they have done their 
homework and buy in. 





> Never really be satisfied with results; the 
finish line becomes the new starting line. 


“Widgets: The 12 New Rules for 
Managing Your Employees As if They’re 
Real People” by Rodd Wagner (McGraw- 
Hill, $32). 

Employees are human resources (ie. 
intellectual capital) not assets (i.e. widgets) or 
expenses. Investing in ways that make them 
more valuable improves the bottom line. 
Managers’ heads will nod in agreement with 
the previous sentences, yet Wagner’s research 
shows that those nodding heads don’t act 
that way. Across the global board, employee 
responses to the 100-question 
how-am-lI-treated survey aver- 
aged between neutral and agree. 
Nineteen percent of the U.S. 
employees surveyed answered 
neutral or lower. Clearly there’s 
a disconnect. 

Wagner offers 12 rules 
that will help your human 
resources thrive. Of these, 
“Getting inside their heads” 
tops the list. Businesses, 
especially large ones, “are 
adept at categorization rath- 
er than individualization.” 
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Categorizing them like interchangeable wid- 
gets overlooks the fact that motivation, learn- 
ing, abilities and goals are uniquely individu- 
al. There’s no one-size-fits-all. 

To get the most out of their human resourc- 
es, managers must connect with them as indi- 
viduals. That doesn’t mean becoming their 
friend or confidant. It does mean taking the 
time to find out what makes them tick. How? 
Regular, “what do you-need from me” conver- 
sations help the manager identify employee- 
specific drivers. The other 11 rules provide 
the framework for addressing those drivers. 

When employees believe they’re heard 
and aren't part of the herd, 
there’s positive response. 

Advice before reading 

the book: At WidgetsThe- 
Book.com, take the five- 
minute “New Rules” self- 
assessment developed 
from Wagner’s research. 
The results help frame your 
perspective of employees as 
human resources. a 


7 Your Employers 
e0pie ; 


Jim Pawlak is a nationally 
syndicated book reviewer. 
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OF NOTE 


JR. ACHIEVEMENT BUSINESS HALL OF FAME 
INDUCTS HARTFORD LEADERS 





Elliot Joseph 


Laura A. Dambier 


Three Connecticut leaders have been inducted into the Junior 
Achievement Business Hall of Fame. The inductees include: Laura 
A. Dambier, senior vice president, Lincoln Financial Group; Elliot 
Joseph, president and CEO, Hartford Healthcare; and Neal J. 
Keating, chairman, president and CEO, Kaman Corp. 


The hall of fame honor recognizes business and community leaders 
who have made significant contributions to the prosperity and quality 
of life in the Greater Hartford region and Connecticut. 


UCONN CENTER ON AGING PHYSICIAN 
ELECTED TO NATIONAL BOARD 


West Hartford resident Dr. Patrick 
Coll, professor in the UConn Center 
on Aging and Department of Family 
Medicine, has been elected as a 
member of the board of directors of 
the American Geriatrics Society. 
The AGS is a nonprofit of over 6,000 
health professionals devoted to 
improving the health, independence 
and quality of life of all older people. 





CT COLDWELL BANKER BROKERAGE 
NAMED PLATINUM AWARD WINNER 


Coldwell Banker Residential Brokerage in Connecticut has 
been named a Platinum Award winner by the Cartus Broker 
Network. Platinum is the highest level of the Excellence Awards 
presented to principal brokers. Excellence Award recognition is 
based on performance results related to a wide variety of goals 
including customer service, cost management, and effective 
analysis and marketing of homes. 


LOCAL MCDONALD’S GM 
RECEIVES NATIONAL AWARD 


Gisel Cosme, general manager of 
McDonald’s of Manchester, recent- 

ly received the Ray Kroc Award, an 
annual performance-based 

award that recognizes the top perform- 
ing McDonald’s restaurant manag- 

ers in the country. 





A select 142 managers were cho- 

sen this year to receive the Ray Kroc Aw 
ard, an honor that comes with 

a cash prize, a Ray Kroc award tro- 

phy, ring and pin and a trip to Chicago for an awards gala host- 

ed by McDonald’s USA President, Mike Andres. 


y ip 


Gisel Cosme 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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WEBSTER BANK SUPPORTS EVENT TO BENEFIT HOMELESS CHILDREN 








P Thanks toa sponsorship from Webster Bank, Central Connecticut State University ran their “Hoops for Homeless” event in New Britain 
on April 25. The event attracts more than 40 three-on-three teams to the city’s downtown to raise money for the school district’s “Road to 
Recovery” program, which helps homeless children with school supplies, clothing, and other services. The funds will also go towards college 
scholarships to those who have shown a commitment to their education while overcoming difficult circumstances. Pictured is Webster Bank’s 
Angel Hernandez presenting organizers with Webster’s check at Central Connecticut State University. 





CAPITAL COMMUNITY COLLEGE STUDENTS ATTEND PRESIDENTS COUNCIL MEETING 
=i en i cons le Facial ees 
pate pace iene a eats) os ae P Students Randolph 
id np oak foNpahe tee rea DeShields Jr. and Valerie 

stra ae Gi Williams earned a trip to 
Washington. D.C. after taking a 
financial literacy course at 
Capital Community College. 
The adult learners attended a 
special convening of the 
President’s Advisory Council on 
Financial Capability in the 
nation’s capital, thanks to an 
invitation from Deanna 
Mulligan, president & CEO of 
The Guardian Life Insurance 
Co. of America. Pictured, from 
left, are: Valerie Williams, 
Deanna Mulligan, and 
Randolph DeShields Jr. 
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THE HARTFORD’S CEO COUNSELS JUNIOR ACHIEVEMENT STUDENTS 
if =a 

P The Hartford Financial 
Services Group’s chairman 
and CEO Christopher Swift 
recently attended the Junior 
Achievement Entrepreneurial 
Academy student board 
meeting, where he talked with 
students and provided 
business advice and insight to 
the young entrepreneurs. The 
Hartford is a Junior 
Achievement of Southwest 
New England partner, and title 
sponsor of JA’s flagship JA 
Company Program. 
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TWO $500 GIVEAWAYS 
EVERY WEEKDAY! 





ENTER AT £ /NBC CONNECTICUT 


- Winners announced every weekday 
in the 6am and 5pm News. 


NO PURCHASE NECESSARY TO ENTER OR WIN. Void where prohibited. Open only to legal residents of WVIT viewing 
area who are 18 or older. Begins 4/22/15 at 5:00am and ends 5/19/15 at 4:00pm. Limit 1 entry per person/email address. 
| : For Official Rules, including odds and prize descriptions, visit nocconnecticut.com. 
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SEEING ISN'T JUST BELIEVING, 
SEEING IS LEARNING. 





We think classrooms and labs should be 
places of practical application and hands-on 
discovery. Schools, colleges and educational 
institutes of all levels and disciplines are 
increasingly introducing 3D Systems’ leading 
3D printing technologies. These provide 

real world applications in math, science, 
mechanical engineering, and architecture 
among others. Our high definition 3D printers 
are easy fo maintain and operate and are 





al 


For more information and to 
see our products visit us at 


www.GoACTGroup.com becoming indispensable tools for educators 

and www.act3dstore.com and civil servants alike. 

Call to schedule a demonstration in our | BUSINESS ais eli 

office at 20 Commerce Drive, Cromwell, CT CHAMPIONS Nationally Recognized as 
2013 and 2014 Award Winner Elite Dealer of the Year b 

860 n 63 2 n 9294 For Innovation Imaging Channel , 


mw LACT CT's Expert Resource for Equipment, Services and Support 


GROUP Pact Aact AACT AACT AACT 


An AdvancedCOPY Technologies Inc. Company #23 EQUIPMENTAND SERVICES DOCUMENT SOLUTIONS MPS/ASSET MANAGEMENT _ OFFICE EQUIPMENT CUSTOMER SUPPORT 
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